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Crafting and Executing Strategy - Arthur A. Thompson 2007
New Products Management - Charles Merle Crawford 1997
Taking a managerial approach, in order to acquaint students with the
managerial steps and processes involved in new product development,
this work includes coverage of product protocol.
Strategy Formulation and Implementation - Arthur A. Thompson
1989-01-01
Crafting & Executing Strategy: Concepts and Readings - Arthur
Thompson 2011-01-31
Overview: The 18th edition of Crafting and Executing Strategy
represents one of our most important and thoroughgoing revisions ever.
The newest member of the author team, Margie Peteraf, led a thorough
re-examination of every paragraph on every page of the 17th edition
chapters. The overriding objectives were to inject new perspectives and
the best academic thinking, strengthen linkages to the latest research
findings, modify the coverage and exposition as needed to ensure
squarely on-target content, and give every chapter a major facelift. While
this 18th edition retains the same 12-chapter structure of the prior
edition, every chapter has been totally refreshed. And the chapter
content continues to be solidly mainstream and balanced, mirroring both
the best academic thinking and the pragmatism of real-world strategic
management. An attractive collection of 20 relevant, readable, and
recent readings that amplify important topics in managing a company's
strategy-making, strategy-executing process is included in this Concepts
and Readings version to provide students with a taste of the literature of
strategic management before tackling cases or simulation projects.
Thompson 18e, your best case scenario!
Corporate Governance Matters - David Larcker 2011-04-14
Corporate Governance Matters gives corporate board members, officers,
directors, and other stakeholders the full spectrum of knowledge they
need to implement and sustain superior governance. Authored by two
leading experts, this comprehensive reference thoroughly addresses
every component of governance. The authors carefully synthesize current
academic and professional research, summarizing what is known, what is
unknown, and where the evidence remains inconclusive. Along the way,
they illuminate many key topics overlooked in previous books on the
subject. Coverage includes: International corporate governance.
Compensation, equity ownership, incentives, and the labor market for
CEOs. Optimal board structure, tradeoffs, and consequences.
Governance, organizational strategy, business models, and risk
management. Succession planning. Financial reporting and external
audit. The market for corporate control. Roles of institutional and activist
shareholders. Governance ratings. The authors offer models and
frameworks demonstrating how the components of governance fit
together, with concrete examples illustrating key points. Throughout,
their balanced approach is focused strictly on two goals: to “get the story
straight,” and to provide useful tools for making better, more informed
decisions.
Strengthening Forensic Science in the United States - National
Research Council 2009-07-29
Scores of talented and dedicated people serve the forensic science
community, performing vitally important work. However, they are often
constrained by lack of adequate resources, sound policies, and national
support. It is clear that change and advancements, both systematic and
scientific, are needed in a number of forensic science disciplines to
ensure the reliability of work, establish enforceable standards, and
promote best practices with consistent application. Strengthening
Forensic Science in the United States: A Path Forward provides a
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detailed plan for addressing these needs and suggests the creation of a
new government entity, the National Institute of Forensic Science, to
establish and enforce standards within the forensic science community.
The benefits of improving and regulating the forensic science disciplines
are clear: assisting law enforcement officials, enhancing homeland
security, and reducing the risk of wrongful conviction and exoneration.
Strengthening Forensic Science in the United States gives a full account
of what is needed to advance the forensic science disciplines, including
upgrading of systems and organizational structures, better training,
widespread adoption of uniform and enforceable best practices, and
mandatory certification and accreditation programs. While this book
provides an essential call-to-action for congress and policy makers, it
also serves as a vital tool for law enforcement agencies, criminal
prosecutors and attorneys, and forensic science educators.
Loose Leaf: Crafting and Executing Strategy: Concepts - A. J. Strickland
III 2019-02-06
Crafting & Executing Strategy 22e has a long-standing reputation of
being the most teachable text. Its engaging, clearly articulated and
conceptually balanced mainstream treatment of the latest developments
in theory and practice include the clearest presentation of the valueprice-cost framework. Our co-author, Margaret Peteraf, a highly
regarded researcher, helped integrate both the resource-based view of
the firm from the perspective of both single-business and multi-business
strategies.
Strategic Management - Peter L. Wright 1998
Aiming to bridge the gap between theory and application, this work
focuses on strategic management.
Essentials of Strategic Management - John E. Gamble 2011
This title responds head-on to the growing requests by business faculty
for a concise, theory-driven strategic management concepts and cases
text.
The Fundamental Elements of Strategy - Xiu-bao Yu 2021-03-29
This open access book clarifies confusions of strategy that have existed
for nearly 40 years through the core thoughts of three fundamental
elements. Unlike the traditional definition of strategy as "a plan to
achieve a long-term goal from overall considerations”in a linear view,
this book defines strategy from non-linear viewpoint as it is in the real
world. The art of a strategy lies not only in the determination of
development goals, but also in the identification of development
problems and putting forward overall guiding ideology of solving
problems. Rich illustrations as well as numerous business and military
cases are presented in helping readers to understand the fundamental
elements of strategy.The general scope of the book includes
introductions to the three fundamental elements of strategy, three-sub
decisions of a complete strategic decision, incomplete strategies,
relationship between tactic and strategy, three elements of competitive
and corporative strategies. There may be biases in company-level, real
strategic decision-making which makes a complete strategy not
necessarily a perfect one. The book introduces biases and reasons for the
biases, helping industrial strategic decision-makers understand the
importance of knowing the nature of the company, the industry and its
environment. In addition, this book also presents principles and
evaluation approaches of strategic decisions, explores the reasons for the
excessive definitions of the strategy concept, and discusses directions of
future’s research tasks.The book will benefit business managers who are
interested in knowing what a complete strategic decision is and how to
avoid errors or biases in strategic decision-making. It also benefits
students in business schools (especially in MBA/EMBA programs) who
are (or will be) on executive positions. Academic researchers may find it
is interesting to understand strategy from the view of the three elements.
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The new view provides a novel insight into strategy and promotes several
research directions in the future. The three elements of strategy are also
applicable to military strategies and readers who are interested in
military and may find its value as well.
ISE Crafting and Executing Strategy: Concepts - Arthur A. Thompson
2019-01-28
Crafting & Executing Strategy 22e has a long-standing reputation of
being the most teachable text. Its engaging clearly articulated and
conceptually balanced mainstream treatment of the latest developments
in theory and practice include the clearest presentation of the valueprice-cost framework. Our co-author Margaret Peteraf a highly regarded
researcher helped integrate both the resource-based view of the firm
from the perspective of both single-business and multi-business
strategies -- Publisher's webpage.
Loose-Leaf for Crafting & Executing Strategy: Concepts - Margaret
Peteraf 2021-01-21
Crafting & Executing Strategy: The Quest for Competitive Advantage:
Concepts 23e has a long-standing reputation of being the most teachable
text. It is regarded as the benchmark by which all others are measured.
It is engaging, clearly articulated and conceptually balanced mainstream
treatment of the latest developments in theory and practice include the
clearest presentation of the value-price-cost framework. Our co-author,
Margaret Peteraf, a highly regarded researcher, helped integrate both
the resource-based view of the firm from the perspective of both singlebusiness and multi-business strategies. McGraw Hill's Connect® online
homework and learning solution for the 23rd Edition has been bolstered
to support faculty teaching hybrid and online courses. Connect allows
adopters to easily integrate auto-graded content using Connect or your
Learning Management System to assess student mastery of course
competency goals. The 23E of Connect offers automatic grading for all
chapter quizzes, learning assurance exercises, and virtually all exercises
for simulation users for 12 chapters. Plus, Connect provides a wide
variety of learning resources that take your students higher by
developing students’ lower-to-higher order thinking skills, aligned with
Bloom’s Taxonomy including: SmartBook 2.0’s adaptive reading
experience, Whiteboard Video Cases, Case Analyses, Application-Based
Activities (mini-simulations), Writing Assignments, and more.
Crafting and Executing Strategy - Arthur A. Thompson 2012
Overview: The 18th edition of Crafting and Executing Strategy
represents one of our most important and thoroughgoing revisions ever.
The newest member of the author team, Margie Peteraf, led a thorough
re-examination of every paragraph on every page of the 17th edition
chapters. The overriding objectives were to inject new perspectives and
the best academic thinking, strengthen linkages to the latest research
findings, modify the coverage and exposition as needed to ensure
squarely on-target content, and give every chapter a major facelift. While
this 18th edition retains the same 12-chapter structure of the prior
edition, every chapter has been totally refreshed. And the chapter
content continues to be solidly mainstream and balanced, mirroring both
the best academic thinking and the pragmatism of real-world strategic
management. Known for its cases and teaching notes, this edition
provides an unparalleled case line up of 28 cases. (1) 25 of the 28 cases
are brand new or extensively updated for this edition, (2) The selection of
cases is diverse, timely, and thoughtfully-crafted and complements the
text presentation pushing students to apply the concepts and analytical
tools they have read about. (3) Many cases involve high-profile
companies. (4) And there's a comprehensive package of support
materials that are a breeze to use, highly effective, and flexible enough
to fit most any course design.
Crafting and Executing Strategy - Johan Hough 2007-09-01
Crafting and Executing Strategy: South African Edition is an adaptation
of the worldwide market-leading text by Thompson, Strickland and
Gamble. The aim of the book is to effectively and interestingly cover
what every senior-level or MBA student in South Africa needs to know
about crafting, executing and aligning business strategies. Crafting and
Executing Strategy contains a wealth of South African examples and
illustration capsules as well as five South African cases to accompany
five international cases. The selection includes cases on black economic
empowerment, banking, wine, clothing, luxury goods, motor cycle and
retail industries. The flexible combination of text, readings and cases
allows instructors to teach concepts and analytical tools while also
providing a taste of the stimulating literature in strategic management. If
required, instructors have the option of packaging access to two different
McGraw-Hill Online Simulation Games with the book - either the
Business Strategy Game or GLO-BUS (visit
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http://www.mcgraw-hill.co.uk/sim for more information on these
simulation games).
Strategy - Arthur A. Thompson, Jr. 2005-05
STRATEGY: Winning in the Marketplace is the newest offering from
proven authors Thompson, Gamble, and Strickland. As in previous works,
the authors' mainstream presentation includes the most recent research
in strategy presented in a way that students can understand and apply to
business cases and problems. With fewer chapters and pages than
previous texts by these authors, this text offers a more concise, lively,
and user-friendly presentation of strategic management. Fundamental
strengths of Thompson/Gamble/Strickland text treatments are very much
evident in this edition-a compelling presentation of Porter's Five-Forces
model and globally competitive markets and first-rate coverage of
strategy execution and the drive for operating excellence.
Outlines and Highlights for Crafting and Executing Strategy - Cram101
Textbook Reviews 2010-12
Never HIGHLIGHT a Book Again! Virtually all of the testable terms,
concepts, persons, places, and events from the textbook are included.
Cram101 Just the FACTS101 studyguides give all of the outlines,
highlights, notes, and quizzes for your textbook with optional online
comprehensive practice tests. Only Cram101 is Textbook Specific.
Accompanys: 9780073530420 0073530425 .
Why Smart Executives Fail - Sydney Finkelstein 2004-05-25
Bob Pittman and AOL Time Warner. Jean Marie Messier and Vivendi. Jill
Barad and Mattel. Dennis Kozlowski and Tyco. It's an all too common
scenario. A great company breaks from the pack; the analysts are in love;
the smiling CEO appears on the cover of Fortune. Two years later, the
company is in flames, the pension plan is bleeding, the stock is
worthless. What goes wrong in these cases? Usually it seems that top
management made some incredibly stupid mistakes. But the people
responsible are almost always remarkably intelligent and usually have
terrific track records. Just as puzzling as the fact that brilliant managers
can make bad mistakes is the way they so often magnify the damage.
Once a company has made a serious mis-step, it often seems as though it
can't do anything right. How does this happen? Instead of rectifying their
mistakes, why do business leaders regularly make them worse? To
answer these questions, Sydney Finkelstein has carried out the largest
research project ever devoted to corporate mistakes and failures. In
WHY SMART EXECUTIVES FAIL, he and his research team uncover-with
startling clarity and unassailable documentation-the causes regularly
responsible for major business breakdowns. He relates the stories of
great business disasters and demonstrates that there are specific,
identifiable ways in which many businesses regularly make themselves
vulnerable to failure. The result is a truly indispensable, practical, mustread book that explains the mechanics of business failure, how to avoid
them, and what to do if they happen.
Crafting and Executing Strategy - Arthur A. Thompson 2005
Presenting the most recent developments in research and strategy, this
text applies these theories and illustrates their implementation in
business cases.
Crafting and Executing Strategy? - THOMPSON 2021-03-23
Outlines and Highlights for Crafting and Executing Strategy - Cram101
Textbook Reviews 2009-10
Never HIGHLIGHT a Book Again! Virtually all of the testable terms,
concepts, persons, places, and events from the textbook are included.
Cram101 Just the FACTS101 studyguides give all of the outlines,
highlights, notes, and quizzes for your textbook with optional online
comprehensive practice tests. Only Cram101 is Textbook Specific.
Accompanys: 9780073381244 .
Services Marketing: Concepts, Strategies, & Cases - K. Douglas Hoffman
2016-01-01
Readers examine the use of services marketing as a competitive tool
from a uniquely broad perspective with Hoffman/Bateson’s SERVICES
MARKETING: CONCEPTS, STRATEGIES, AND CASES, 5E. Using a
reader-friendly, streamlined structure, this book explores services
marketing not only as an essential focus for service firms, but also as a
competitive advantage for companies that market tangible products. A
wealth of real examples feature a variety of businesses from industries
both within and beyond the nine service economy supersectors:
education and health services, financial activities, government,
information, leisure and hospitality, professional and business services,
transportation and utilities, wholesale and retail trade, and other
services. Cutting-edge data addresses current issues, such as
sustainability, technology, and the global market, giving readers valuable
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insights and important skills for success in business today. Important
Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Loose-Leaf for Crafting and Executing Strategy: Concepts and Cases Arthur A. Thompson, Jr. 2021-01-21
Crafting & Executing Strategy: The Quest for Competitive Advantage:
Concepts & Cases 23e has a long-standing reputation of being the most
teachable text. It is regarded as the benchmark by which all others are
measured. It is engaging, clearly articulated and conceptually balanced
mainstream treatment of the latest developments in theory and practice
include the clearest presentation of the value-price-cost framework. Our
co-author, Margaret Peteraf, a highly regarded researcher, helped
integrate both the resource-based view of the firm from the perspective
of both single-business and multi-business strategies. Chapter content is
tightly linked to the 27 high-interest cases, most of which are written by
the text authors, and receive high acclaim for student appeal,
teachability, and suitability. McGraw Hill's Connect® online homework
and learning solution for the 23rd Edition has been bolstered to support
faculty teaching hybrid and online courses. Connect allows adopters to
easily integrate auto-graded content using Connect or your Learning
Management System to assess student mastery of course competency
goals. The 23E of Connect offers automatic grading for all chapter
quizzes, learning assurance exercises, and virtually all exercises for
simulation users for 12 chapters. In addition, Connect includes autograded case exercises for 14 of the 27 cases included in the text. Plus,
Connect provides a wide variety of learning resources that take your
students higher by developing students’ lower-to higher order thinking
skills, aligned with Bloom’s Taxonomy including: SmartBook 2.0’s
adaptive reading experience, Whiteboard Video Cases, Case Analyses,
Application-Based Activities (mini-simulations), Writing Assignments, and
more.
Loose Leaf Crafting and Executing Strategy - Arthur A. Thompson, Jr.
2017
Section A: Introduction and Overview. Chapter 1: What is Strategy and
Why Is It Important? ; Chapter 2: Charting a Company's Direction: Its
Vision, Mission, Objectives, and Strategy -- Section B: Core Concepts and
Analytical Tools. Chapter 3: Evaluating a Company's External
Environment ; Chapter 4: Evaluating a Company's Resources,
Capabilities, and Competitiveness -- Section C: Crafting a Strategy.
Chapter 5: The Five Generic Competitive Strategies ; Chapter 6:
Strengthening a Company's Competitive Position: Strategic Moves,
Timing, and Scope of Operations ; Chapter 7: Strategies for Competing in
International Markets ; Chapter 8: Corporate Strategy: Diversification
and the Multibusiness Company ; Chapter 9: Ethics, Corporate Social
Responsibility, Environmental Sustainability, and Strategy -- Section D:
Executing the Strategy. Chapter 10: Building an Organization Capable of
Good Strategy Execution: People, Capabilities, and Structure ; Chapter
11: Managing Internal Operations: Actions That Promote Good Strategy
Execution ; Chapter 12: Corporate Culture and Leadership: Keys to Good
Strategy Execution.
Project Management - Harold Kerzner 2013-01-22
A new edition of the most popular book of project management case
studies, expanded to include more than 100 cases plus a "super case" on
the Iridium Project Case studies are an important part of project
management education and training. This Fourth Edition of Harold
Kerzner's Project Management Case Studies features a number of new
cases covering value measurement in project management. Also included
is the well-received "super case," which covers all aspects of project
management and may be used as a capstone for a course. This new
edition: Contains 100-plus case studies drawn from real companies to
illustrate both successful and poor implementation of project
management Represents a wide range of industries, including medical
and pharmaceutical, aerospace, manufacturing, automotive, finance and
banking, and telecommunications Covers cutting-edge areas of
construction and international project management plus a "super case"
on the Iridium Project, covering all aspects of project management
Follows and supports preparation for the Project Management
Professional (PMP®) Certification Exam Project Management Case
Studies, Fourth Edition is a valuable resource for students, as well as
practicing engineers and managers, and can be used on its own or with
the new Eleventh Edition of Harold Kerzner's landmark reference,
Project Management: A Systems Approach to Planning, Scheduling, and
Controlling. (PMP and Project Management Professional are registered
marks of the Project Management Institute, Inc.)
Crafting & Executing Strategy: The Quest for Competitive
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Advantage: Concepts and Cases - John Gamble 2015-01-20
Crafting and Executing Strategy: The Quest for Competitive Advantage,
20e by Thompson, Peteraf, Gamble, and Strickland maintains its solid
foundation as well as brings an enlivened, enriched presentation of the
material for the 20th edition. The exciting new edition provides an up-todate and engrossing discussion of the core concepts and analytical tools.
There is an accompanying lineup of exciting new cases that bring the
content to life and are sure to provoke interesting classroom discussions
and deepen students’ understanding of the material in the process.
Crafting and Executing Strategy - Arthur A. Thompson 2022
"By offering the most engaging, clearly articulated, and conceptually
sound text on strategic management, Crafting and Executing Strategy
has been able to maintain its position as the leading textbook in strategic
management for over 30 years. With this latest edition, we build on this
strong foundation, maintaining the attributes of the book that have long
made it the most teachable text on the market, while updating the
content, sharpening its presentation, and providing enlightening new
illustrations and examples. The distinguishing mark of the 23rd edition is
its enriched and enlivened presentation of the material in each of the 12
chapters, providing an as up-to-date and engrossing discussion of the
core concepts and analytical tools as you will find anywhere. As with
each of our new editions, there is an accompanying lineup of exciting
new cases that bring the content to life and are sure to provoke
interesting classroom discussions, deepening students' understanding of
the material in the process. While this 23rd edition retains the 12chapter structure of the prior edition, every chapter-indeed every
paragraph and every line-has been reexamined, refined, and refreshed.
New content has been added to keep the material in line with the latest
developments in the theory and practice of strategic management. In
other areas, coverage has been trimmed to keep the book at a more
manageable size. Scores of new examples have been added, along with
16 new Illustration Capsules, to enrich understanding of the content and
to provide students with a ringside view of strategy in action. The result
is a text that cuts straight to the chase in terms of what students really
need to know and gives instructors a leg up on teaching that material
effectively"-International Marketing - Jennifer Park 2015-11-09
Crafting and Executing Strategy - Arthur A. Thompson 2003-12
Thompson, Strickland and Gambles', CRAFTING AND EXECUTING
STRATEGY, 14e presents the most recent research in strategy in a way
that students can understand and apply to business cases and problems.
Known for its cases and teaching notes, CRAFTING AND EXECUTING
STRATEGY includes a case line-up that will spark student interest and
generate lively classroom discussions.
ISE Crafting & Executing Strategy: Concepts and Cases - Margaret
Peteraf 2019-01-24
Crafting & Executing Strategy: Concepts and Cases provides a
mainstream, balanced treatment of the latest developments in the theory
and practice of strategy. Emphasis on a company's strategy must be
matched not only to its external market circumstances but also to its
internal resources and competitive capabilities. Improve student learning
outcomes using Connect - our easy-to-use homework and learning
management solution that embeds learning science and award-winning
adaptive tools to improve student results.
Crafting and Executing Strategy: Concepts and Readings - A. J.
Strickland III 2015-01-19
Crafting and Executing Strategy: The Quest for Competitive Advantage,
20e by Thompson, Peteraf, Gamble, and Strickland maintains its solid
foundation as well as brings an enlivened, enriched presentation of the
material for the 20th edition. The exciting new edition provides an up-todate and engrossing discussion of the core concepts and analytical tools.
There is an accompanying lineup of exciting new cases that bring the
content to life and are sure to provoke interesting classroom discussions
and deepen students’ understanding of the material in the process.
The Cultural Dimension of Global Business (1-download) - Gary
Ferraro 2015-07-22
This book demonstrates how the theories and insights of anthropology
have positively influenced the conduct of global business and commerce,
providing a foundation for understanding the impact of culture on global
business, and global business on culture.
Strategy and Policy - Arthur A. Thompson 1978
Strategic Project Management Made Simple - Terry Schmidt 2009-03-16
When Fortune Magazine estimated that 70% of all strategies fail, it also
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noted that most of these strategies were basically sound, but could not
be executed. The central premise of Strategic Project Management Made
Simple is that most projects and strategies never get off the ground
because of adhoc, haphazard, and obsolete methods used to turn their
ideas into coherent and actionable plans. Strategic Project Management
Made Simple is the first book to couple a step-by-step process with an
interactive thinking tool that takes a strategic approach to designing
projects and action initiatives. Strategic Project Management Made
Simple builds a solid platform upon four critical questions that are vital
for teams to intelligently answer in order to create their own strong,
strategic foundation. These questions are: 1. What are we trying to
accomplish and why? 2. How will we measure success? 3. What other
conditions must exist? 4. How do we get there? This fresh approach
begins with clearly understanding the what and why of a project comprehending the bigger picture goals that are often given only lip
service or cursory reviews. The second and third questions clarify
success measures and identify the risky assumptions that can later cause
pain if not spotted early. The how questions - what are the activities,
budgets, and schedules - comes last in our four-question system. By
contrast, most project approaches prematurely concentrate on the how
without first adequately addressing the three other questions. These four
questions guide readers into fleshing out a simple, yet sophisticated,
mental workbench called "the Logical Framework" - a Systems Thinking
paradigm that lays out one's own project strategy in an easily accessible,
interactive 4x4 matrix. The inclusion of memorable features and
concepts (four critical questions, LogFrame matrix, If-then thinking, and
Implementation Equation) make this book unique.
Crafting and Executing Strategy - Johan Hough 2010-12
Based on the reputable US text, the 2nd Southern African Edition of
"Crafting & Executing Strategy" covers what every senior-level or entrylevel MBA student in Southern Africa needs to know about crafting,
executing and aligning business strategies, through presentation of core
concepts and analytical techniques. A separate case and readings
sections build on the main text by demonstrating the theory in practice.
The core concepts are explained in language that Southern African
students can grasp and provide relevant examples as used by small,
medium and large SA companies.
EBOOK: Crafting and Executing Strategy: The Quest for
Competitive Advantage: Concepts and Cases - Arthur Thompson
2013-02-16
Crafting and Executing Strategy has been revised and updated
specifically with its European readers in mind. Building upon the success
of previous editions, it continues to explain the core concepts and key
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theories in strategy and illustrate them with practical, managerial
examples students can really relate to. Brand new features have been
developed to encourage readers to go beyond learning and to apply their
knowledge to from a diverse range of real-life scenarios including global
brands, SMEs, public sector and not-for-profit organizations.
Managerial Communication - Geraldine E. Hynes 2018-01-20
A Practical, Strategic Approach to Managerial Communication
Managerial Communication: Strategies and Applications focuses on
communication skills and strategies that managers need to be successful
in today’s workplace. Known for its holistic overview of communication,
solid research base, and focus on managerial competencies, this text
continues to be the market leader in the field. In the Seventh Edition,
author Geraldine E. Hynes and new co-author Jennifer R. Veltsos
preserve the book’s strategic perspective and include new updates to
reflect the modern workplace. The new edition adds a chapter on visual
communication that explains how to design documents, memorable
presentations, and impactful graphics. New coverage of virtual teams,
virtual presentations, and online communication help students avoid
common pitfalls when using technology. "This is probably the best book
on Managerial Communication in the market." –Astrid Sheil, California
State University San Bernardino
Strategic Management - Forest R. David 2014-07-16
For undergraduate and graduate courses in strategy. In today's economy,
gaining and sustaining a competitive advantage is harder than ever.
Strategic Management captures the complexity of the current business
environment and delivers the latest skills and concepts with unrivaled
clarity, helping students develop their own cutting-edge strategy through
skill-developing exercises. The Fifteenth Edition has been thoroughly
updated and revised with current research and concepts. This edition
includes 29 new cases and end-of- chapter material, including added
exercises and review questions. MyManagementLab for Strategic
Management is a total learning package. MyManagementLab is an online
homework, tutorial, and assessment program that truly engages students
in learning. It helps students better prepare for class, quizzes, and
exams-resulting in better performance in the course-and provides
educators a dynamic set of tools for gauging individual and class
progress.
Crafting And Executing Strategy - Arthur A. Thompson, Jr. 2004-07
Crafting and Executing Strategy - Arthur A. Thompson 2017
ISE Crafting and Executing Strategy: the Quest for Competitive
Advantage: Concepts and Cases - Arthur A. Thompson, Jr. 2021-01-19
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