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fresh insights to these proven principles so that you can ignite change
and inspire action. Discover: The Five White Lies of Communicating:
learn which barriers prevent you from getting better The
Communicator's Roadmap: use a tool to visually chart what type of
communication experience you create The Behaviors of Trust: align what
you say with how you say it to better connect with your audience The
Decker Grid: shift your message from self-centered, all about me content
to relevant, audience-centered content that drives action You are called
to communicate well. Not only on the main stage, under bright lights, but
every time you speak with your colleagues, your clients, and other
stakeholders. It's time to learn how. Stop informing. Start inspiring. BEN
DECKER & KELLY DECKER are the leading experts in the field of
business communication. They consult on messaging, cultivate executive
presence among the leadership of Fortune 500companies and startups
alike, and regularly deliver keynotes to large audiences. Together, they
run Decker Communications, a global firm that trains and coaches tens
of thousands of executives a year. Ben and Kelly live in the San Francisco
Bay Area, where they constantly test and refine communication
techniques with their most demanding audience, their three boys.
Presentation Zen - Garr Reynolds 2009-04-15
FOREWORD BY GUY KAWASAKI Presentation designer and
internationally acclaimed communications expert Garr Reynolds, creator
of the most popular Web site on presentation design and delivery on the
Net — presentationzen.com — shares his experience in a provocative mix
of illumination, inspiration, education, and guidance that will change the
way you think about making presentations with PowerPoint or Keynote.
Presentation Zen challenges the conventional wisdom of making "slide
presentations" in today’s world and encourages you to think differently
and more creatively about the preparation, design, and delivery of your
presentations. Garr shares lessons and perspectives that draw upon
practical advice from the fields of communication and business.
Combining solid principles of design with the tenets of Zen simplicity,
this book will help you along the path to simpler, more effective
presentations.
A Whole New Mind - Daniel H. Pink 2006-03-07
New York Times Bestseller An exciting--and encouraging--exploration of
creativity from the author of When: The Scientific Secrets of Perfect
Timing The future belongs to a different kind of person with a different
kind of mind: artists, inventors, storytellers-creative and holistic "rightbrain" thinkers whose abilities mark the fault line between who gets
ahead and who doesn't. Drawing on research from around the world,
Pink (author of To Sell Is Human: The Surprising Truth About Motivating
Others) outlines the six fundamentally human abilities that are absolute
essentials for professional success and personal fulfillment--and reveals
how to master them. A Whole New Mind takes readers to a daring new
place, and a provocative and necessary new way of thinking about a
future that's already here.
Summary: Made to Stick - BusinessNews Publishing 2013-02-15
The must-read summary of Chip and Dan Heath's book: "Made to Stick:
Why Some Ideas Survive and Others Die" This complete summary of the
ideas from Chip and Dan Heath's book "Made to Stick" explains what
'sticky' ideas are: ideas that are highly memorable and exceptionally
long-lasting in their impact. In this useful summary, you will find an
analysis of some of the most successful sticky ideas of the past, along
with a checklist of the six main principles at their core. This book
provides you with all the information you need to make your product
memorable and to make your own ideas stick. Added-value of this
summary: • Save time • Understand the key concepts • Increase your
business knowledge To learn more, read the summary of "Made to Stick"
and discover how to make your ideas impossible to forget!
Made to Stick - Chip Heath 2007-01-02
NEW YORK TIMES BESTSELLER • The instant classic about why some

Positive Intelligence - Shirzad Chamine 2012
Chamine exposes how your mind is sabotaging you and keeping your
from achieving your true potential. He shows you how to take concrete
steps to unleash the vast, untapped powers of your mind.
Show Your Work! - Austin Kleon 2014-03-06
In his New York Times bestseller Steal Like an Artist, Austin Kleon
showed readers how to unlock their creativity by “stealing” from the
community of other movers and shakers. Now, in an even more forwardthinking and necessary book, he shows how to take that critical next step
on a creative journey—getting known. Show Your Work! is about why
generosity trumps genius. It’s about getting findable, about using the
network instead of wasting time “networking.” It’s not self-promotion,
it’s self-discovery—let others into your process, then let them steal from
you. Filled with illustrations, quotes, stories, and examples, Show Your
Work! offers ten transformative rules for being open, generous, brave,
productive. In chapters such as You Don’t Have to Be a Genius; Share
Something Small Every Day; and Stick Around, Kleon creates a user’s
manual for embracing the communal nature of creativity— what he calls
the “ecology of talent.” From broader life lessons about work (you can’t
find your voice if you don’t use it) to the etiquette of sharing—and the
dangers of oversharing—to the practicalities of Internet life (build a good
domain name; give credit when credit is due), it’s an inspiring manifesto
for succeeding as any kind of artist or entrepreneur in the digital age.
Upstream - Dan Heath 2020-03-03
Wall Street Journal Bestseller New York Times bestselling author Dan
Heath explores how to prevent problems before they happen, drawing on
insights from hundreds of interviews with unconventional problem
solvers. So often in life, we get stuck in a cycle of response. We put out
fires. We deal with emergencies. We stay downstream, handling one
problem after another, but we never make our way upstream to fix the
systems that caused the problems. Cops chase robbers, doctors treat
patients with chronic illnesses, and call-center reps address customer
complaints. But many crimes, chronic illnesses, and customer complaints
are preventable. So why do our efforts skew so heavily toward reaction
rather than prevention? Upstream probes the psychological forces that
push us downstream—including “problem blindness,” which can leave us
oblivious to serious problems in our midst. And Heath introduces us to
the thinkers who have overcome these obstacles and scored massive
victories by switching to an upstream mindset. One online travel website
prevented twenty million customer service calls every year by making
some simple tweaks to its booking system. A major urban school district
cut its dropout rate in half after it figured out that it could predict which
students would drop out—as early as the ninth grade. A European nation
almost eliminated teenage alcohol and drug abuse by deliberately
changing the nation’s culture. And one EMS system accelerated the
emergency-response time of its ambulances by using data to predict
where 911 calls would emerge—and forward-deploying its ambulances to
stand by in those areas. Upstream delivers practical solutions for
preventing problems rather than reacting to them. How many problems
in our lives and in society are we tolerating simply because we’ve
forgotten that we can fix them?
Communicate to Influence: How to Inspire Your Audience to Action - Ben
Decker 2015-03-27
"The gold standard for communication training programs." —USA Today
Business communication sucks. At each meeting and presentation, we
are inundated with information, leaving us thirsting for inspiration. Sure,
we will check off an action item because we have to . . . but what if we
were actually inspired to do something? What if we were so moved that
we wanted to do it? Leaders must earn the license to lead. Not by
expertise, authority, or title alone, but by influence. In Communicate to
Influence, you will learn the secrets of the Decker Method—a framework
that has been perfected over the past 36 years. Ben and Kelly Decker add
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ideas thrive, why others die, and how to make your ideas stick. “Anyone
interested in influencing others—to buy, to vote, to learn, to diet, to give
to charity or to start a revolution—can learn from this book.”—The
Washington Post Mark Twain once observed, “A lie can get halfway
around the world before the truth can even get its boots on.” His
observation rings true: Urban legends, conspiracy theories, and bogus
news stories circulate effortlessly. Meanwhile, people with important
ideas—entrepreneurs, teachers, politicians, and journalists—struggle to
make them “stick.” In Made to Stick, Chip and Dan Heath reveal the
anatomy of ideas that stick and explain ways to make ideas stickier, such
as applying the human scale principle, using the Velcro Theory of
Memory, and creating curiosity gaps. Along the way, we discover that
sticky messages of all kinds—from the infamous “kidney theft ring” hoax
to a coach’s lessons on sportsmanship to a vision for a new product at
Sony—draw their power from the same six traits. Made to Stick will
transform the way you communicate. It’s a fast-paced tour of success
stories (and failures): the Nobel Prize-winning scientist who drank a
glass of bacteria to prove a point about stomach ulcers; the charities who
make use of the Mother Teresa Effect; the elementary-school teacher
whose simulation actually prevented racial prejudice. Provocative, eyeopening, and often surprisingly funny, Made to Stick shows us the vital
principles of winning ideas—and tells us how we can apply these rules to
making our own messages stick.
The Serving Mindset - Brock Farnoosh 2018-11-06
What if you could stop selling altogether and grow your profits? With The
Serving Mindset, you’ll learn how to serve, elevate your business
success, and feel great about it! Targeted to business owners and
entrepreneurs who are very good at what they do but feel guilt and
shame around selling and sales and therefore limit their own success and
overall possibilities, The Serving Mindset: Stop Selling and Grow Your
Business positions selling as serving and takes readers through the
process of why and how to acquire this “serving mindset” and put it into
practice. For readers who hate sales, The Serving Mindset will help you
diagnose the source of the issue, understand how your mindset affects
your sales directly, and discover a fresh approach to selling as
serving—an essential lesson for enabling any business to explore
maximum levels of prosperity. Using case studies as well as the
experience of the author and that of her professional-coaching clients,
The Serving Mindset is sure to change how readers view selling, serving,
and growing. The powerful insights and applications in this book are
game-changers for every business owner and entrepreneur who wants to
attract and secure ideal customers and premium clients while
maintaining integrity to his or her own core values.
Hopping over the Rabbit Hole - Anthony Scaramucci 2016-10-11
Develop the Scaramucci mindset that drives entrepreneurial success
Hopping over the Rabbit Hole chronicles the rise, fall, and resurgence of
SkyBridge Capital founder Anthony Scaramucci, giving you a primer on
how to thrive in an unpredictable business environment. The sheer
number of American success stories has created a false impression that
becoming an entrepreneur is a can't-miss endeavor—but nothing could
be further from the truth. In the real world, an entrepreneur batting .150
goes directly to the Hall of Fame. Things happen. You make a bad hire, a
bad strategic decision, or suffer the consequences of an unforeseen
market crash. You can't control what happens to your business, but you
can absolutely control how you react, and how you turn bumps in the
road into ramps to the sky. Anthony Scaramucci has been there and done
that, again and again, and has ultimately come out on top; in this book,
he shares what he wishes he knew then. Your chances of becoming an
overnight billionaire are approximately the same as your chances of
being signed to the NBA. Success is hard work, and anxiety, and tiny
hiccups that can turn into disaster with a single misstep. This book
shows you how to use adversity to your ultimate advantage, and build the
skills you need to respond effectively to the unexpected. Learn how to
deal with unforeseen events Map a strategic backup plan, and then a
backup-backup plan Train yourself to react in the most productive way
Internalize the lessons learned by a leader in entrepreneurship For every
23-year-old billionaire who just created a new way to send a picture on a
phone, there are countless others who have failed, and failed miserably.
Hopping over the Rabbit Hole gives you the skills, insight, and mindset
you need to be one of the winners.
Sand Talk - Tyson Yunkaporta 2020-05-12
A paradigm-shifting book in the vein of Sapiens that brings a crucial
Indigenous perspective to historical and cultural issues of history,
education, money, power, and sustainability—and offers a new template
for living. As an indigenous person, Tyson Yunkaporta looks at global
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systems from a unique perspective, one tied to the natural and spiritual
world. In considering how contemporary life diverges from the pattern of
creation, he raises important questions. How does this affect us? How
can we do things differently? In this thoughtful, culturally rich, mindexpanding book, he provides answers. Yunkaporta’s writing process
begins with images. Honoring indigenous traditions, he makes carvings
of what he wants to say, channeling his thoughts through symbols and
diagrams rather than words. He yarns with people, looking for ways to
connect images and stories with place and relationship to create a
coherent world view, and he uses sand talk, the Aboriginal custom of
drawing images on the ground to convey knowledge. In Sand Talk, he
provides a new model for our everyday lives. Rich in ideas and
inspiration, it explains how lines and symbols and shapes can help us
make sense of the world. It’s about how we learn and how we remember.
It’s about talking to everyone and listening carefully. It’s about finding
different ways to look at things. Most of all it’s about a very special way
of thinking, of learning to see from a native perspective, one that is
spiritually and physically tied to the earth around us, and how it can save
our world. Sand Talk include 22 black-and-white illustrations that add
depth to the text.
Hello, My Name Is Awesome - Alexandra Watkins 2014-09-15
Every year, 6 million companies and more than 100,000 products are
launched. They all need an awesome name, but many (such as Xobni,
Svbtle, and Doostang) look like the results of a drunken Scrabble game.
In this entertaining and engaging book, ace naming consultant Alexandra
Watkins explains how anyone—even noncreative types—can create
memorable and buzz-worthy brand names. No degree in linguistics
required. The heart of the book is Watkins's proven SMILE and
SCRATCH Test—two acronyms for what makes or breaks a name. She
also provides up-to-date advice, like how to make sure that Siri spells
your name correctly and how to nab an available domain name. And
you'll see dozens of examples—the good, the bad, and the “so bad she
gave them an award.” Alexandra Watkins is not afraid to name names.
The Wisest One in the Room - Thomas Gilovich 2015-12-01
Renowned psychologists describe the five most useful insights from
social psychology that will help make you “wise”: wise about why we
behave the way we do, and wise about how to use that knowledge to
understand others and change ourselves for the better. When faced with
a challenge, we often turn to those we trust for words of wisdom.
Friends, relatives, and colleagues: someone with the best advice about
how to boost sales, the most useful insights into raising children, or the
sharpest take on a political issue. In The Wisest One in the Room,
renowned social psychologists Thomas Gilovich and Lee Ross ask: Why?
What do these people know? What are the foundations of their wisdom?
And, as professors and researchers who specialize in the study of human
behavior, they wonder: What general principles of human psychology are
they drawing on to reach these conclusions? They find that wisdom,
unlike intelligence, demands some insight into people—their hopes,
fears, passions, and drives. It’s true for the executive running a Fortune
500 company, the candidate seeking public office, the artist trying to
create work that will speak to the ages, or the single parent trying to get
a child through the tumultuous adolescent years. To be wise, they
discover, one must be psych-wise when dealing with everyday
challenges. In The Wisest One in the Room Gilovich and Ross show that
to answer any kind of behavioral question, it is essential to understand
the details—especially the hidden and subtle details—of the situational
forces acting upon us. Understanding these forces is the key to becoming
wiser in the way we understand the people and events we encounter, and
wiser in the way we deal with the challenges that are sure to come our
way. With the lessons gleaned here, you can learn the key to becoming
“the wisest one in the room.”
Training Camp - Jon Gordon 2009-04-27
Training Camp is an inspirational story filled with invaluable lessons and
insights on bringing out the best in yourself and your team. The story
follows Martin, an un-drafted rookie trying to make it in the NFL. He’s
spent his entire life proving to the critics that a small guy with a big
heart can succeed against all odds. After spraining his ankle in the preseason, Martin thinks his dream is lost when he happens to meet a very
special coach who shares eleven life-changing lessons that keep his
dream alive—and might even make him the best of the best. If you want
to be your best—Training Camp offers an inspirational story and realworld wisdom on what it takes to reach true excellence and how you and
your team (your work team, school team, church team and family team)
can achieve it.
Contagious - Jonah Berger 2016-05-03
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Upper Saddle River, N.J. : Creative Homeowner,
Can You Learn to Be Lucky? - Karla Starr 2018-08-14
“I don't know when I've been so wowed by a new author” –Chip Health,
co-author of The Power of Moments and Switch A talented journalist
reveals the hidden patterns behind what we call "luck" -- and shows us
how we can all improve outcomes despite life’s inevitable randomness.
"Do you believe in luck?" is a polarizing question, one you might ask on a
first date. Some of us believe that we make our own luck. Others see
inequality everywhere and think that everyone’s fate is at the whim of
the cosmos. Karla Starr has a third answer: unlucky, "random" outcomes
have predictable effects on our behavior that often make us act in selfdefeating ways without even realizing it. In this groundbreaking book,
Starr traces wealth, health, and happiness back to subconscious
neurological processes, blind cultural assumptions, and tiny details
you're in the habit of overlooking. Each chapter reveals how we can
cultivate personal strengths to overcome life’s unlucky patterns. For
instance: • Everyone has free access to that magic productivity
app—motivation. The problem? It isn’t evenly distributed. What lucky
accidents of history explain patterns behind why certain groups of people
are more motivated in some situations than others? • If you look like an
underperforming employee, your resume can't override the gut-level
assumptions that a potential boss will make from your LinkedIn photo.
How can we make sure that someone’s first impression is favorable? •
Just as people use irrelevant traits to make assumptions about your
intelligence, kindness, and trustworthiness, we also make inaccurate
snap judgments. How do these judgments affect our interactions, and
what should we assume about others to maximize our odds of having
lucky encounters? We don’t always realize when the world's invisible
biases work to our advantage or recognize how much of a role we play in
our own lack of luck. By ending the guessing game about how luck
works, Starr allows you to improve your fortunes while expending
minimal effort.
The Human Brand - Chris Malone 2013-10-07
Why we choose companies and brands in the same way that we
unconsciously perceive, judge, and behave toward one another People
everywhere describe their relationships with brands in a deeply personal
way—we hate our banks, love our smartphones, and think the cable
company is out to get us. What's actually going on in our brains when we
make these judgments? Through original research, customer loyalty
expert Chris Malone and top social psychologist Susan Fiske discovered
that our perceptions arise from spontaneous judgments on warmth and
competence, the same two factors that also determine our impressions of
people. We see companies and brands the same way we automatically
perceive, judge, and behave toward one another. As a result, to achieve
sustained success, companies must forge genuine relationships with
customers. And as customers, we have a right to expect relational
accountability from the companies and brands we support. Applies the
social psychology concepts of "warmth" (what intentions others have
toward us) and "competence" (how capable they are of carrying out those
intentions) to the way we perceive and relate to companies and brands
Features in-depth analyses of companies such as Hershey's, Domino's,
Lululemon, Zappos, Amazon, Chobani, Sprint, and more Draws from
original research, evaluating over 45 companies over the course of 10
separate studies The Human Brand is essential reading for
understanding how and why we make the choices we do, as well as what
it takes for companies and brands to earn and keep our loyalty in the
digital age.
The Silver Star - Jeannette Walls 2013-06-11
Abandoned by their artist mother at the age of 12, Bean and her older
sister, Liz, are sent to live in the decaying antebellum mansion of their
widowed uncle, where they learn the truth about their parents and take
odd jobs to earn extra money before an increasingly withdrawn Liz has a
life-shattering experience. 500,000 first printing.
The SEWA Project Management Model - Dr Rashid Alleem
2020-11-30
This book contains a treasury of lessons and techniques that will benefit
project teams of any experience level. The lessons in this book are easy
to read, understand, and apply—and they will help you not only survive
but also thrive in today’s project management world. It can also help you
avoid the kinds of mistakes that will derail you.
Switch - Chip Heath 2010-02-16
Why is it so hard to make lasting changes in our companies, in our
communities, and in our own lives? The primary obstacle is a conflict
that's built into our brains, say Chip and Dan Heath, authors of the
critically acclaimed bestseller Made to Stick. Psychologists have
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discovered that our minds are ruled by two different systems - the
rational mind and the emotional mind—that compete for control. The
rational mind wants a great beach body; the emotional mind wants that
Oreo cookie. The rational mind wants to change something at work; the
emotional mind loves the comfort of the existing routine. This tension
can doom a change effort - but if it is overcome, change can come
quickly. In Switch, the Heaths show how everyday people - employees
and managers, parents and nurses - have united both minds and, as a
result, achieved dramatic results: • The lowly medical interns who
managed to defeat an entrenched, decades-old medical practice that was
endangering patients • The home-organizing guru who developed a
simple technique for overcoming the dread of housekeeping • The
manager who transformed a lackadaisical customer-support team into
service zealots by removing a standard tool of customer service In a
compelling, story-driven narrative, the Heaths bring together decades of
counterintuitive research in psychology, sociology, and other fields to
shed new light on how we can effect transformative change. Switch
shows that successful changes follow a pattern, a pattern you can use to
make the changes that matter to you, whether your interest is in
changing the world or changing your waistline.
How to Write Copy That Sells - Ray Edwards 2016-02-16
This book is for everyone who needs to write copy that sells – including
copywriters, freelancers, and entrepreneurs. Writing copy that sells
without seeming “salesy” can be tough, but is an essential skill. How To
Write Copy That Sells supplies specific copywriting techniques for
everything from email marketing, web sites, and social media, to
traditional media ads and direct mail.
Decisive - Chip Heath 2013-03-26
The four principles that can help us to overcome our brains' natural
biases to make better, more informed decisions--in our lives, careers,
families and organizations. In Decisive, Chip Heath and Dan Heath, the
bestselling authors of Made to Stick and Switch, tackle the thorny
problem of how to overcome our natural biases and irrational thinking to
make better decisions, about our work, lives, companies and careers.
When it comes to decision making, our brains are flawed instruments.
But given that we are biologically hard-wired to act foolishly and behave
irrationally at times, how can we do better? A number of recent
bestsellers have identified how irrational our decision making can be.
But being aware of a bias doesn't correct it, just as knowing that you are
nearsighted doesn't help you to see better. In Decisive, the Heath
brothers, drawing on extensive studies, stories and research, offer
specific, practical tools that can help us to think more clearly about our
options, and get out of our heads, to improve our decision making, at
work and at home.
Stories I Love to Tell - Gene Edwards 2018-02-20
America’s beloved storyteller will guide and thrill your imagination with
these classic tales. Join Gene Edwards as he recounts his favorite stories
from more than 50 years of travel and ministry. Considered the “Paul
Harvey” of Christian writers, Gene Edwards is one of America’s most
beloved authors. Stories I Love to Tell, his new book, is a compilation of
tales that continue to move audiences. From stories about a chance
meeting with Helen Keller at the Garden Tomb in the Holy Land to an
astounding Jonah experience inside a whale to stories about a child
growing up in a one-room shack, Gene knows how to spin an oldfashioned yarn. During the last four decades, Gene has amassed an
enthusiastic, dedicated readership. Stories I Love to Tell will delight and
entertain devoted fans as he relays story after astonishing story. You will
want to grab a hot drink and huddle around the fireplace as America’s
seasoned storyteller transports your imagination to another time and
place.
Assassin's Code - Jonathan Maberry 2012-04-10
In ASSASSIN'S CODE, the fourth book in New York Times bestselling
author Jonathan Maberry's Joe Ledger series, Joe Ledger and the DMS
go on a relentless chase to stop an ancient order of killers from plunging
the entire world into Holy War. When Joe Ledger and Echo Team rescue
a group of American college kids held hostage in Iran, the Iranian
government then asks them to help find six nuclear bombs planted in the
Mideast oil fields. These stolen WMDs will lead Joe and Echo Team into
hidden vaults of forbidden knowledge, mass-murder, betrayal, and a
brotherhood of genetically-engineered killers with a thirst for blood.
Accompanied by the beautiful assassin called Violin, Joe follows a series
of clues to find the Book of Shadows, which contains a horrifying truth
that threatens to shatter his entire worldview. They say the truth will set
you free...not this time. The secrets of the Assassin's Code will set the
world ablaze.
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The Five Temptations of a CEO - Patrick M. Lencioni 2008-06-23
A commemorative edition of the landmark book from Patrick Lencioni
When it was published ten years ago, The Five Temptations of a CEO was
like no other business book that came before. Highly sought-after
management consultant Patrick Lencioni deftly told the tale of a young
CEO who, facing his first annual board review, knows he is failing, but
doesn't know why. Refreshingly original and utterly compelling, this
razor-sharp novelette plus self-assessment (written to be read in one
sitting) serves as a timeless and potent reminder that success as a leader
can come down to practicing a few simple behaviors that are painfully
difficult for each of us to master. Any executive can learn how to
recognize the mistakes that leaders can make and how to avoid them.
The lessons in The Five Temptations of a CEO, are as relevant today as
ever, and this special anniversary edition celebrates ten years of
inspiration and enlightenment with a brand-new introduction and
reflections from Lencioni on new challenges in business and leadership
that have arisen in the past ten years.
The Pursuit of New Product Development - Marc Annacchino
2011-04-01
Product Development begins with an understanding of market needs,
within a sound business model, a well-defined financial strategy, and
well-thought-out strategic goals. This new book by industry-expert Marc
Annacchino, will help the professional engineer, manager, marketer, and
all others who must come together as a working team, to better
understand their respective roles and responsibilities in that process.
Today, speeding the right value proposition to the market can make all
the difference between success and failure. With case examples,
organizational analysis and project planning tools, this new book looks at
that longer, organizational view of product development, and how that
view can improve product development cycle times and better take
advantage of new market opportunities. It will help the product
development team better adapt to change and a dynamic market in
today’s global economy through product platform management, and do
so rationally and reliably. And it will help product development
professionals to look for hidden value in existing product lines as they
plan for that change and growth ahead. · Provides product development
professionals with the concepts and tools for a more integrated,
successful product development cycle · Promotes a more coherent
deployment of managers, engineers, marketers, and sales personnel to
achieve results within market opportunity in terms of time, cost and
performance. · Shows how to better identify and target product value
propositions in product line extensions and in securing new markets
Letting Go of the Words - Janice Redish 2012-08-14
"Learn how to have great conversations through your site or app. Meet
your business goals while satisfying your site visitors' needs. Learn how
to create useful and usable content from the master - Ginny Redish.
Ginny's easy-to-read style will teach you how to plan, organize, write,
design, and test your content"-Made to Stick - Chip Heath 2008
Focusing on successful marketing campaigns and undying urban
legends, this book is written for anyone who strives to craft messages
that are memorable and lasting.
Egghead - Bo Burnham 2013-10-01
A strange and charming collection of hilariously absurd poetry, writing,
and illustration from one of today's most popular young comedians...
EGGHEAD: Or, You Can't Survive on Ideas Alone Bo Burnham was a
precocious teenager living in his parents' attic when he started posting
material on YouTube. 100 million people viewed those videos, turning Bo
into an online sensation with a huge and dedicated following. Bo taped
his first of two Comedy Central specials four days after his 18th birthday,
making him the youngest to do so in the channel's history. Now Bo is a
rising star in the comedy world, revered for his utterly original and
intelligent voice. And, he can SIIIIIIIIING! In EGGHEAD, Bo brings his
brand of brainy, emotional comedy to the page in the form of off-kilter
poems, thoughts, and more. Teaming up with his longtime friend, artist,
and illustrator Chance Bone, Bo takes on everything from death to farts
in this weird book that will make you think, laugh and think, "why did I
just laugh?"
Make Today Count - John C. Maxwell 2008-06-11
Drawing from the text of the Business Week bestseller Today Matters,
this condensed, revised edition boils down John C. Maxwell's 12 daily
practices to their very essence, giving maximum impact in minimal time.
Presented in a quick-read format, this version is designed to be read
cover to cover in one sitting or taken in as brief lessons in a few spare
minutes each day. It covers such topics as: -- Priorities -- Health -- Family
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-- Finances -- Values -- Growth Readers will learn how to make decisions
on important matters and apply those decisions daily to put them on a
path to more successful, productive, and fulfilling lives.
Sway - Ori Brafman 2009-06-02
A fascinating journey into the hidden psychological influences that derail
our decision-making, Sway will change the way you think about the way
you think. Why is it so difficult to sell a plummeting stock or end a
doomed relationship? Why do we listen to advice just because it came
from someone “important”? Why are we more likely to fall in love when
there’s danger involved? In Sway, renowned organizational thinker Ori
Brafman and his brother, psychologist Rom Brafman, answer all these
questions and more. Drawing on cutting-edge research from the fields of
social psychology, behavioral economics, and organizational behavior,
Sway reveals dynamic forces that influence every aspect of our personal
and business lives, including loss aversion (our tendency to go to great
lengths to avoid perceived losses), the diagnosis bias (our inability to
reevaluate our initial diagnosis of a person or situation), and the
“chameleon effect” (our tendency to take on characteristics that have
been arbitrarily assigned to us). Sway introduces us to the Harvard
Business School professor who got his students to pay $204 for a $20
bill, the head of airline safety whose disregard for his years of training
led to the transformation of an entire industry, and the football coach
who turned conventional strategy on its head to lead his team to victory.
We also learn the curse of the NBA draft, discover why interviews are a
terrible way to gauge future job performance, and go inside a session
with the Supreme Court to see how the world’s most powerful justices
avoid the dangers of group dynamics. Every once in a while, a book
comes along that not only challenges our views of the world but changes
the way we think. In Sway, Ori and Rom Brafman not only uncover
rational explanations for a wide variety of irrational behaviors but also
point readers toward ways to avoid succumbing to their pull.
Cause for Change - Kari Dunn Saratovsky 2013-01-31
A nonprofit leader's guide for engaging millennials in allaspects of a
nonprofit organization Written by Millennials about Millennials, Cause
forChange examines strategies for engaging Millennials asconstituents,
volunteers, and donors, and focuses on howorganizations can realign
themselves to better respond to thisgroup of 80 million strong. At the
heart of this research-basedguide is the Millennial Development
Platform, an action-basedrubric developed by the authors and included in
each chapter tohelp organizations create the infrastructure for a longtermmillennial engagement strategy. Examines how Millennials
communicate, volunteer, take action,influence their peers, and choose to
give their time and money Explains how Millennials view their role in the
workplace, andhow their approach is re-shaping nonprofit culture from
within Cause for Change profiles Millennials who have emerged
asdynamic leaders to create and manage movements in
theircommunities.
Summary of Made to Stick - Readtrepreneur Publishing 2019-05-24
Made to Stick by Chip Heath and Dan Heath - Book Summary Readtrepreneur (Disclaimer: This is NOT the original book, but an
unofficial summary.) Not every bright idea turns out to be a hit, on top of
the creativity, you need to make your thoughts catch the attention of you
audience. Dive in the anatomy of successful ideas and move forward!
Made to Stick tells the cruel truth about the nature of bright ideas; not
all of them have success. In order for an idea to "stick", it must be
creative and practical but also attractive for your audience. If they don't
catch the attention of the public, who is going to support you?
Communicating your ideas in the most attractive way is a skill that you
must master and through this in-depth guide about "stick messages" you
will become a pro when it comes to having all eyes on your idea. (Note:
This summary is wholly written and published by Readtrepreneur It is
not affiliated with the original author in any way) "The most basic way to
get someone's attention is this: Break a pattern." - Chip Heath
Understanding the differences between ideas that thrives and the ones
that die is key for your proposal to succeed. In Made to Stick you'll get
an in-depth look into the anatomy of successful ideas and how to
incorporate their principles into yours. With Charles Kahlenberg's
method you'll be able to make your ideas shine brighter than others so it
has the attention and support you desire. P.S. Made to Stick is an
extremely helpful book that will give your idea the last characteristic it
must have to be successful; the public attention. The Time for Thinking is
Over! Time for Action! Scroll Up Now and Click on the "Buy now with 1Click" Button to Download your Copy Right Away! Why Choose Us,
Readtrepreneur? ● Highest Quality Summaries ● Delivers Amazing
Knowledge ● Awesome Refresher ● Clear And Concise Disclaimer Once
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Again: This book is meant for a great companionship of the original book
or to simply get the gist of the original book.
Making Numbers Count - Chip Heath 2022-01-11
A clear, practical, first-of-its-kind guide to communicating and
understanding numbers and data—from bestselling business author Chip
Heath. How much bigger is a billion than a million? Well, a million
seconds is twelve days. A billion seconds is…thirty-two years.
Understanding numbers is essential—but humans aren’t built to
understand them. Until very recently, most languages had no words for
numbers greater than five—anything from six to infinity was known as
“lots.” While the numbers in our world have gotten increasingly complex,
our brains are stuck in the past. How can we translate millions and
billions and milliseconds and nanometers into things we can comprehend
and use? Author Chip Heath has excelled at teaching others about
making ideas stick and here, in Making Numbers Count, he outlines
specific principles that reveal how to translate a number into our brain’s
language. This book is filled with examples of extreme number
makeovers, vivid before-and-after examples that take a dry number and
present it in a way that people click in and say “Wow, now I get it!” You
will learn principles such as: -SIMPLE PERSPECTIVE CUES: researchers
at Microsoft found that adding one simple comparison sentence doubled
how accurately users estimated statistics like population and area of
countries. -VIVIDNESS: get perspective on the size of a nucleus by
imagining a bee in a cathedral, or a pea in a racetrack, which are easier
to envision than “1/100,000th of the size of an atom.” -CONVERT TO A
PROCESS: capitalize on our intuitive sense of time (5 gigabytes of music
storage turns into “2 months of commutes, without repeating a song”). EMOTIONAL MEASURING STICKS: frame the number in a way that
people already care about (“that medical protocol would save twice as
many women as curing breast cancer”). Whether you’re interested in
global problems like climate change, running a tech firm or a farm, or
just explaining how many Cokes you’d have to drink if you burned
calories like a hummingbird, this book will help math-lovers and mathhaters alike translate the numbers that animate our world—allowing us
to bring more data, more naturally, into decisions in our schools, our
workplaces, and our society.
Content - The Atomic Particle of Marketing - Rebecca Lieb 2017-06-03
Content, in all its forms, is the single most critical element of any
marketing campaign. Finding a successful equilibrium between content
marketing and content strategy is difficult, but essential. Content - The
Atomic Particle of Marketing goes beyond superficial descriptions of how
to produce engaging social media content to offer the results of many
years of deep quantitative research, and hours of interviews with senior
marketers at some of the world's leading brands. Written by a recognised
industry thought-leader, Content - The Atomic Particle of Marketing
explores how content functions in the broader framework of all
marketing, as well as organizational concerns and IT decision making. It
demonstrates the value content brings not only to "owned" media
initiatives, such as a company website or blog, but also the essential role
content plays in all other marketing initiatives, from social media to
advertising to offline channels. It will enable readers to make the
organizational, staffing, tools and process decisions necessary to get
content up and running across divisions and organizational silos. Deeply
researched and insightful, Content - The Atomic Particle of Marketing is,
quite simply, the definitive research-based guide to content marketing.
Making Vision Stick - Andy Stanley 2009-05-26
There are lots of books about discovering or developing a vision for your
organization, but this one is about making that vision endure the
corrosion of time and complexity--how to make your vision stick.
Influential author and pastor Andy Stanley reveals the reasons why
leaders' visions often falter, and he delivers 5 in-depth strategies so that
you can dodge the pitfalls: How to state your vision simply. How to cast
your vision convincingly. How to repeat your vision regularly. How to
celebrate your vision systematically. How to embrace your vision
personally. Many of us have good ideas, even great ones. The difficult
part is putting them into practice and keeping that vision clear and

made-to-stick-why-some-ideas-survive-and-others-die

visible to your organization--whether that's a business or a church--when
there are so many things in the day-to-day living of that vision that can
distract from it. Making Vision Stick offers valuable, practical tips and
case studies. This is a book you'll want to highlight and dog-ear and pass
around as you learn how to propel your organization toward the vision
God has granted you. Vision is about what could be and should be, but
life is about right this minute. The test of a true leader is in keeping that
vision on track, day in and day out.
The Power of Moments - Chip Heath 2017-10-03
The New York Times bestselling authors of Switch and Made to Stick
explore why certain brief experiences can jolt us and elevate us and
change us—and how we can learn to create such extraordinary moments
in our life and work. While human lives are endlessly variable, our most
memorable positive moments are dominated by four elements: elevation,
insight, pride, and connection. If we embrace these elements, we can
conjure more moments that matter. What if a teacher could design a
lesson that he knew his students would remember twenty years later?
What if a manager knew how to create an experience that would delight
customers? What if you had a better sense of how to create memories
that matter for your children? This book delves into some fascinating
mysteries of experience: Why we tend to remember the best or worst
moment of an experience, as well as the last moment, and forget the rest.
Why “we feel most comfortable when things are certain, but we feel most
alive when they’re not.” And why our most cherished memories are
clustered into a brief period during our youth. Readers discover how
brief experiences can change lives, such as the experiment in which two
strangers meet in a room, and forty-five minutes later, they leave as best
friends. (What happens in that time?) Or the tale of the world’s youngest
female billionaire, who credits her resilience to something her father
asked the family at the dinner table. (What was that simple question?)
Many of the defining moments in our lives are the result of accident or
luck—but why would we leave our most meaningful, memorable moments
to chance when we can create them? The Power of Moments shows us
how to be the author of richer experiences.
How We Decide - Jonah Lehrer 2010-01-14
The first book to use the unexpected discoveries of neuroscience to help
us make the best decisions Since Plato, philosophers have described the
decision-making process as either rational or emotional: we carefully
deliberate, or we “blink” and go with our gut. But as scientists break
open the mind’s black box with the latest tools of neuroscience, they’re
discovering that this is not how the mind works. Our best decisions are a
finely tuned blend of both feeling and reason—and the precise mix
depends on the situation. When buying a house, for example, it’s best to
let our unconscious mull over the many variables. But when we’re
picking a stock, intuition often leads us astray. The trick is to determine
when to use the different parts of the brain, and to do this, we need to
think harder (and smarter) about how we think. Jonah Lehrer arms us
with the tools we need, drawing on cutting-edge research as well as the
real-world experiences of a wide range of “deciders”—from airplane
pilots and hedge fund investors to serial killers and poker players. Lehrer
shows how people are taking advantage of the new science to make
better television shows, win more football games, and improve military
intelligence. His goal is to answer two questions that are of interest to
just about anyone, from CEOs to firefighters: How does the human mind
make decisions? And how can we make those decisions better?
The Contrarian Effect - Michael Port 2008-09-25
Take the traditional sales model, which is outdated and needs a serious
makeover, and turn it on its head by applying the advice in The
Contrarian Effect: Why It Pays (Big) to Take Typical Sales Advice and Do
the Opposite. Find an entirely sound approach to building better client
relationships and closing more sales by doing the exact opposite that
conventional sales advice dictates. Re-examine the most well-worn sales
tactics in the business and discover specific and actionable strategies
and principles that will help you close more sales today.
Made to Stick (7 Volume Set) [videorecording]. -
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