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Integrated Business Communication - Bonnye E. Stuart 2007-04-23
Integrated Business Communication applies communication concepts
and issues from various fields such as marketing, public relations,
management, and organizational communication and packages them into
a dynamic new approach – Integrated Communication. It is designed to
give business students a basic knowledge and broad overview of
communication practices in the workplace. Ultimately, the book should
be seen as a practical guide to help students understand that
communication is key to decision making and fundamental to success in
a global marketplace. This book uses an interdisciplinary approach to its
discussion of integrated communication by incorporating theory,
application, and case studies to demonstrate various concepts. Theory
will be introduced when necessary to the understanding of the practical
application of the various concepts. This co-authored book will be broad
enough in scope and method to be used as a core text in business
communication. Case studies will be an integral part of the material. The
book focuses on the practical application of theory and concepts Presents
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case studies from many sectors to illustrate concepts The book will have
an interdisciplinary approach utilizing examples from communications,
mass communications, marketing, public relations, management, and
intercultural and organizational communication being used in many
countries throughout the world There will be a strong pedagogical
structure within the text with a website providing additional materials
for students and lecturers Contributions from Katherine Van Wormer,
Theresa Thao Pham, Charles Lankester, Elizabeth Dougall, Jean WatinAugouard, Kristi LeBlanc, Geof Cox
Business Communication - Peter Hartley 2015-02-11
Effective communication in business and commercial organizations is
critical, as organizations have to become more competitive and effective
to sustain commercial success. This thoroughly revamped new edition
distils the principles of effective communication and applies them to
organizations operating in the digital world. Techniques and processes
detailed in the book include planning and preparing written
communication, effective structures in documents, diverse writing styles,
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managing face-to-face interactions, using visual aids, delivering
presentations, and organising effective meetings. In every case the
authors consider the potential of new technology to improve and support
communication. With helpful pedagogical features designed to aid
international students, this new edition of a popular text will continue to
aid business and management students for years to come. Additional
content can now be found on the author's website www.rethinkbuscomm.net
Business and Professional Communication - Steven A. Beebe
2012-06
ALERT: Before you purchase, check with your instructor or review your
course syllabus to ensure that you select the correct ISBN. Several
versions of Pearson's MyLab & Mastering products exist for each title,
including customized versions for individual schools, and registrations
are not transferable. In addition, you may need a CourseID, provided by
your instructor, to register for and use Pearson's MyLab & Mastering
products. Packages Access codes for Pearson's MyLab & Mastering
products may not be included when purchasing or renting from
companies other than Pearson; check with the seller before completing
your purchase. Used or rental books If you rent or purchase a used book
with an access code, the access code may have been redeemed
previously and you may have to purchase a new access code. Access
codes Access codes that are purchased from sellers other than Pearson
carry a higher risk of being either the wrong ISBN or a previously
redeemed code. Check with the seller prior to purchase. -- Updated in its
2nd edition, Business & Professional Communication focuseson the core
concepts and skills of business and professional communication, with an
emphasis on leadership for today's global workplace. This comprehensive
textis organized around five fundamental principles of communication,
providing a useful pedagogical framework for the reader. These
principles are applied to a variety of business and professional contexts,
including workplace relationships, interviewing, group and team work
and giving presentations.
Professional Communication in International Settings - Yuling Pan
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2002-02-15
In today's global business environment it is necessary tocommunicate
successfully across cultural boundaries of languages,styles, and values.
Professional Communication in InternationalSettings provides a practical
way to help individuals deal witha variety of cultural practices by
systematically developing theirown capacity to learn culturally
appropriate behaviors and actions. Proposes a new approach to
intercultural communication. Includes training material that illustrates
how to effectivelydevelop intercultural communication. Represents the
outcome of thirty years of consultationexperience as well as six years of
research in Hong Kong, Finland,and Beijing.
Communication Strategies for Corporate Leaders - Pragyan Rath
2017-11-06
Communication is key to success in every aspect of life and ever so in a
competitive business environment. This book examines managerial
communication from seminal theoretical and demonstrative vantage
points through interdisciplinary amalgamation of sciences and the liberal
arts. It presents new paradigms of managerial communication in the
form of manoeuvres that can act as game changers in tug-of-war
business situations, including difficult negotiations, conflicts and
interpersonal dissonance that characterise the day-to-day corporate
workplace tenor. This volume: Develops persuasion strategies based on
argumentation tactics derived, for example, from legal crossexamination. Introduces ‘problematisation’ and ‘deconstruction’ as
effective communication tools into mainstream managerial discourse.
Employs Harvard Business School cases to demonstrate problem-solving
skills, which will further serve as guide to writing business reports, plans
and proposals. Positions business writing methods as taxonomical tenets
that can help tackle complex business scenarios. Draws business
diagnostic procedures from diverse fields such as Sherlock Holmes from
popular culture, and Jared M. Diamond from ecology. This book will be a
significant resource for business communication practitioners, especially
corporate managers and leaders, sales and marketing professionals, and
policymakers. It will be of interest to teachers and students alike, in
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business communication, organization behaviour, human resource
management and marketing communications. It will act as a useful aid
for classroom efficacy for teachers and academics.
The Quintessence of Intercultural Business Communication - Melanie
Moll 2012-10-30
Successful business communication is more than simply speaking your
client’s language. At the heart of all effective communication lies a
fundamental understanding of human behavior. The natural result of
globalization is a level of behaviors that we all share and expect.
However, underneath this level are many other influencing factors. We
tend to view the situation around us according to our own expectations
which are often shaped by our cultural backgrounds. What happens,
though, when our cultures are so different that the expectations collide?
This book combines theory and practice in a way that helps you as a busy
intercultural manager understand what others are communicating to you
and those around you. We take apart real examples of intercultural
business interaction and show you how deeply embedded cultural norms
are found within a simple conversation. Then we offer you important
tools and principles that you can use to improve your own intercultural
business communication. After reading this book, you should have a good
understanding of the basic culture types, and be able to identify most
cultures based on the principles described here. Additionally, you will
know which social issues, attitudes, and values appear even in the most
rational business negotiation. Most importantly, your cultural awareness
will help you build successful and lasting relationships with your clients
across regional and global boundaries.
Professional Communication - Winnie Cheng 2009-04-01
"Professional Communication" presents ten studies of communication
practices in a variety of professional contexts. By drawing on diverse
methodologies from fields such as conversation analysis, intercultural
communication, and organizational studies, the essays here examine how
language is constructed, managed, and consumed in various professional
situations, ranging from academic settings to business negotiations. One
important theme of the book is its emphasis on the collaboration between
business-and-professional-communication-in-the-global-workplace-3rd-edition

researchers and professionals. The contributors strongly believe that
such collaborative partnership will provide direct implications for
improving workplace communication and enhance better understanding
of the construction of professional identity and organizational behaviour.
This book will appeal to not only scholars and researchers in discourse
analysis, intercultural communication and professional studies, but also
practitioners in the related fields and disciplines.
Intercultural Rhetoric and Professional Communication: Technological
Advances and Organizational Behavior - Thatcher, Barry 2011-12-31
"This book explores the theory and practice of rhetoric and professional
communication in intercultural contexts, providing a framework for
translating, localizing, and internationalizing communications and
information products around the world"--Provided by publisher.
Business and Professional Communication in the Information Age
- John W. Haas 2010-07-22
Business and Professional Communication in a Digital Age Jennifer H. Waldeck 2012-01-01
BUSINESS AND PROFESSIONAL COMMUNICATION IN A DIGITAL
AGE, First Edition, is a comprehensive instructional package designed to
build students' business and professional communication competence.
The interactive, multimedia nature of this text emphasizes traditional
and contemporary topics germane to business and professional contexts.
The engaging online modules that accompany this text create an
interactive, media-enhanced experience in the classroom, allowing
students to develop an in-depth understanding of business and
professional communication in the 21st century. Important Notice: Media
content referenced within the product description or the product text
may not be available in the ebook version.
Business and Professional Communication - Kory Floyd 2020
English for Business Communication - Mable Chan 2020-01-06
This textbook provides a comprehensive introduction for students and
professionals who are studying English for business or workplace
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communication and covers both spoken and written English. Based on
up-to-date research in business communication and incorporating an
international range of real-world authentic texts, this book deals with the
realities of communication in business today. Key features of this book
include: use of English in social media that reflects recent trends in
business communication; coverage of the concept of communicative
competence; analysis of email communication; introduction to informal
English and English for socialisation as well as goodwill messages, such
as thank you or appreciation messages, which are a part of everyday
interaction in the workplace; examination of persuasive messages and
ways to understand such messages; an e-resources website that includes
authentic examples of different workplace genres and a reference section
covering relevant research studies and weblinks for readers to better
understand the topics covered in each chapter. This book goes beyond
the traditional coverage of business English to provide a broad and
practical textbook for those studying English in a workplace setting.
Designing Technical and Professional Communication - Deborah C.
Andrews 2021-11-26
This concise and flexible core textbook integrates a design thinking
approach, rhetorical strategies, and a global perspective to help students
succeed as technical and professional communicators in today’s
multimodal, mobile, and global community. Design thinking and good
communication practices are rooted in empathy and human values. The
integrated approach fosters students' ability to address the complex
problems they will face in their careers, where they will collaborate with
people who present diverse expertise, cultures, languages, and values.
This book introduces the knowledge and skills as well as agile activities
that help students communicate on projects within local and global
communities. Parts 1 and 2 introduce the strategies for design thinking,
audience analysis, communicating ethically, collaborating professionally,
and managing projects to define problems and implement solutions. In
Parts 3 and 4, students learn to compose content in text and visuals.
They learn to structure and deliver content by choosing the right genre
and selecting effectively from the communication options available in
business-and-professional-communication-in-the-global-workplace-3rd-edition

today's multimodal environment. Designing Technical and Professional
Communication serves as a flexible core textbook for technical and
professional communication courses. An instructor’s manual containing
exercises, sample syllabus, and guidance for teaching in a variety of
settings is available online at www.routledge.com/9780367549602.
Developing Global Business Communication in Asia - Jane Lockwood
2021-04-20
This book is an essential guide for anyone who wishes to develop
successful business communication. It provides authentic and memorable
workplace scenarios where learners become English communicators
when solving authentic problems doing business together. The book aims
to help learners: Use authentic workplace materials to solve problems
using English Understand how language can be used as a lingua franca
effectively when communicating Understand how intertextuality between
shared spoken and written texts drives communication Improve
communicative performance in spoken and written texts Become familiar
with the communication realities of workplaces that are becoming
increasingly technology driven and globalised This book will help
learners become better equipped with communication strategies through
its real life applicable and skills-based examples and will be a useful
reference in the digital age.
Business and Professional Communication - Kory Floyd 2019-02-28
Students preparing to succeed in today's workplace require solid training
in communication skills and principles, as well as experience applying
them in realistic professional contexts. In Business and Professional
Communication, Kory Floyd and Peter Cardon incorporate substantial
business-world experience throughout the text's principles, examples and
activities. They ensure that the theories, concepts, and skills most
relevant to the communication discipline are fully represented. The
result is a program that helps students understand and apply
communication skills in both their personal and professional lives. The
'People First' feature presents students with realistic scenarios that are
sensitive, discomforting, or tricky to manage. It then teaches students
how to navigate those situations effectively. This gives students concrete
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skills for preserving relationships with others as they encounter these
difficult conversations. Unique to the market, this text includes a
dedicated chapter focused on perspective-taking: covering the processes
of person-perception; common perceptual errors; the self-serving bias
and the fundamental attribution error; the self-concept; and the
processes of image management. This equips students to understand and
pay attention to the perspectives of others. Business and Professional
Communication also includes a dedicated chapter focused on career
communication, encouraging students to engage in networking and to
consider the priorities and points of view of others as they seek
employment and begin to interact professionally.
Communicating in Global Business Negotiations - Jill E. Rudd
2007-03-21
"Communication in Global Business Negotiations: A Geocentric Approach
presents college-level business and communications majors with a new
approach for studying communication and negotiation in international
business, using a geocentric cross-disciplinary framework. Chapters
cover intercultural communication, provide students with a view of the
world and how to negotiate with others from different cultures, and uses
practitioners' perspectives to inject real-world case studies and scenarios
into the picture. College-level business collections will find this an
essential acquisition." —THE MIDWEST BOOK REVIEW "Authors Jill E.
Rudd and Diana R. Lawson uniquely integrate communication and
international business perspectives to help readers develop a strong
understanding of the elements for negotiating an international setting, as
well as the skills needed to adapt to the changing environment."
—BUSINESS INDIA Presenting a new method for the study of
communication and negotiation in international business, this text
provides students with the knowledge to conduct negotiations from a
geocentric framework. Authors Jill E. Rudd and Diana R. Lawson
integrate communication and international business perspectives to help
readers develop a strong understanding of the elements necessary for
negotiating in a global setting, as well as the skills needed to adapt to the
changing environment. This geocentric orientation is an evolution of
business-and-professional-communication-in-the-global-workplace-3rd-edition

global learning resulting in effective worldwide negotiation. Key
Features: Offers a cross-disciplinary approach: The fields of
communication and business are integrated to provide a macroorientation to global business negotiation. Devotes a chapter to
intercultural communication competency: Scales are included to help
students assess their potential to become a successful global business
negotiators. Provides students with a view of the world in negotiating
with others from different cultures: Up-to-date information about current
international business contexts gives insight into the challenges
experienced by global business negotiators. Discusses alternative dispute
resolution: Because of differences in culture and in political structure
from one country to another, a chapter is devoted to this growing area of
global business negotiation. Presents practitioners' perspectives: These
perspectives illustrate the "real world" of global business negotiation and
reinforce the importance of understanding cultural differences. Intended
Audience: This is an ideal core text for advanced undergraduate and
graduate courses such as Negotiation & Conflict Resolution and
International Business & Management in the departments of
Communication and Business & Management.
Business Communication for Success - Scott McLean 2010
Business Communication Today - Courtland L. Bovee 2016
The Ever-Changing Mold of Modern Business Communication.Business
Communication Today continually demonstrates the inherent connection
between recent technological developments and modern business
practices.
Intercultural and International Business Communications - Juan
Carlos Palmer 2006
This volume originates from the editors' interest in one of the most
relevant fields of research these days: Intercultural and International
Business Communication. The needs of the business world to
communicate effectively at an international level in order to overcome
language differences have proved to be a fascinating topic for many
scholars. International business discourse is culturally-situated and
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therefore context-dependent, and all three - discourse, culture and
context - play a key role in the communication process. The present
contributions analyse this topic under the perspective of theory, research
and teaching. Different scholars have offered their views on the subject,
presenting contributions on different areas related to business
communication all over the world.
Digital Rhetoric and Global Literacies: Communication Modes and Digital
Practices in the Networked World - Verhulsdonck, Gustav 2013-12-31
Understanding digital modes and practices of traditional rhetoric are
essential in emphasizing information and interaction in human-to-human
and human-computer contexts. These emerging technologies are
essential in gauging information processes across global contexts. Digital
Rhetoric and Global Literacies: Communication Modes and Digital
Practices in the Networked World compiles relevant theoretical
frameworks, current practical applications, and emerging practices of
digital rhetoric. Highlighting the key principles and understandings of
the underlying modes, practices, and literacies of communication, this
book is a vital guide for professionals, scholars, researchers, and
educators interested in finding clarity and enrichment in the diverse
perspectives of digital rhetoric research.
Business and Professional Communication in the Global Workplace - H.
L. Goodall, Jr. 2009-01-26
What communication skills are essential in today's global economy?
BUSINESS AND PROFESSIONAL COMMUNICATION IN THE GLOBAL
WORKPLACE, Third Edition, provides a strong theoretical foundation of
organizational communication for the business and professional
communication course. Featuring coverage of the most up-to-date skill
set available, the book considers the rapid changes in professional
communication due to the global economy, advances in information
technology, and an increasingly diverse workforce. The authors'
engaging narrative style, the unique CCCD model (Choosing, Creating,
Coordinating, and Delivering) for building presentation competencies,
and an integrated companion website combine to provide today's
definitive resource on professional communications. Important Notice:
business-and-professional-communication-in-the-global-workplace-3rd-edition

Media content referenced within the product description or the product
text may not be available in the ebook version.
Business and Professional Communication - James R. DiSanza
2016-07-01
For courses in Business and Professional Communication Real business
examples and fundamental skill building Business and Professional
Communication places a strong emphasis on presentations in business
settings to better prepare students for the realities of daily career life.
Jim DiSanza and Nancy Legge's comprehensive topic coverage offers
clear guidance for all communication practices in businesses and
organizations. Centered on the notion that business communication can
influence the interpretation of issues and events, the Sixth Edition
provides students with practical tips, contemporary applications, and a
survey of the relevant contexts for business and professional
communication. NOTE: This ISBN is for a Pearson Books a la Carte
edition: a convenient, three-hole-punched, loose-leaf text. In addition to
the flexibility offered by this format, Books a la Carte editions offer
students great value, as they cost significantly less than a bound
textbook.
Managing Business and Professional Communication - Carley H.
Dodd 2010-12-29
Business and Professional Communication engages the reader with the
most current strategies needed to effectively manage workplace
communication challenges. Noted as a complete text matching the
unique demands of the workplace environment to student competencies,
Business and Professional Communication surpasses the coverage of
traditional communication books by addressing the recent surveys of
expected workplace competencies: exhibiting leadership; managing
organizational culture; listening, interpersonal communication style
differences, and conflict; dealing with difficult people; improving
diversity and intercultural communication; business writing;
interviewing; selling; and negotiating successfully. Business and
Professional Communication not only prepares the reader for relevant,
informative, and persuasive public presentations in the workplace, but
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also prepares them for managing cultural diversity, sales, customerservice, audits, briefings/reports, team-building, using social media and
technology, and other communication proficiencies vital for success in
the modern workplace.
Exploring the Rhetoric of International Professional
Communication - Carl R. Lovitt 2020-11-25
Presents a collection of fourteen essays that responds to the need for a
more rhetorical conception of professional communication as an
international discipline. This book challenges the adequacy of relying on
preconceived notions about the factors that determine discourse in
international professional settings.
Business and Professional Speech Communication - Harold P. Zelko
1978
Professional Communication - Louise Mullany 2020-06-11
This edited book presents contemporary empirical research investigating
the use of language in professional settings, drawing on the
contributions of a set of internationally-renowned authors. The book
takes a critical approach to understanding professional communication in
a range of fields and global contexts. Split into three parts, covering
Business and Organisations, Healthcare, and Politics and Institutions, the
contributors explore how and why academics engage in workplace
research which takes the form of 'consultancy', 'advocacy' and 'activism'.
In light of an ever-changing, ever-demanding global landscape, this
volume offers new theoretical and methodological ways of conducting
professional communication research with real-world impact. It will be of
interest to linguistics and communication researchers and practitioners,
particularly those working in sociolinguistics, discourse analysis,
business communication, health communication, political
communication, language and the law and organisational studies.
Linguistic Pragmatics of Intercultural Professional and Business
Communication - Elena N. Malyuga 2017-11-14
This monograph presents the result of the authors’ scientific research on
the development of cognitive discursive approach to issues of
business-and-professional-communication-in-the-global-workplace-3rd-edition

intercultural professional and business communication (IPBC) and the
study of the language of professional communication, the links binding
the language with non-linguistic and extralinguistic realia in the
framework of cognitive linguistics, as well as oral and written
communication in intercultural professional business discourse. The
authors proceed from the assumption that IPBC can only reach maximum
efficiency provided that its participants assimilate its inherent norms and
rules and are able to skillfully implement these norms and rules to
verbalise their cognitive activity in the sphere of professional business
interaction. Topics covered include: analysis of the theory of business
communication, of codified and uncodified vocabulary, theory of
euphemy, and euphemisms used in intercultural professional and
business communication.
Communicating Globally - Wallace V. Schmidt 2007-02-13
Communicating Globally: Intercultural Communication and International
Business uniquely integrates the theory and skills of intercultural
communication with the practices of multinational organizations and
international business. Authors Wallace V. Schmidt, Roger N. Conaway,
Susan S. Easton, and William J. Wardrope provide students with a
cultural general awareness of diverse world views, valuable insights on
understanding and overcoming cultural differences, and a clear path to
international business success.
Business and Professional Communication (Loose-Leaf) - Peter
Cardon 2019-02-20
Students preparing to succeed in today’s workplace require solid
training in communication skills and principles, as well as experience
applying them in realistic professional contexts. Kory Floyd and Peter
Cardon bring substantial and concrete business-world experience to bear
in the text’s principles, examples, and activities and ensure that the
theories, concepts, and skills most relevant to the communication
discipline are fully represented and engaged. The result is a program
that speaks student’s language and helps them understand and apply
communication skills in their personal and professional lives. Occurring
in every chapter, a feature called People First presents students with
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realistic scenarios that are sensitive, discomforting, or tricky to manage.
It then teaches students how to navigate those situations effectively. This
gives students concrete skills for preserving relationships with others as
they encounter these difficult conversations. Unique to the market, this
text includes a dedicated chapter focused on perspective-taking covering
the processes of person-perception; common perceptual errors; the selfserving bias and the fundamental attribution error; the self-concept; and
the processes of image management. This equips students to understand
and pay attention to the perspectives of others. Also unique to the
market, this text includes a dedicated chapter focused on career
communication. This encourages students to engage in networking and
to consider the priorities and points of view of others as they seek
employment and interact professionally.
Storytelling with Data - Cole Nussbaumer Knaflic 2015-10-09
Don't simply show your data—tell a story with it! Storytelling with Data
teaches you the fundamentals of data visualization and how to
communicate effectively with data. You'll discover the power of
storytelling and the way to make data a pivotal point in your story. The
lessons in this illuminative text are grounded in theory, but made
accessible through numerous real-world examples—ready for immediate
application to your next graph or presentation. Storytelling is not an
inherent skill, especially when it comes to data visualization, and the
tools at our disposal don't make it any easier. This book demonstrates
how to go beyond conventional tools to reach the root of your data, and
how to use your data to create an engaging, informative, compelling
story. Specifically, you'll learn how to: Understand the importance of
context and audience Determine the appropriate type of graph for your
situation Recognize and eliminate the clutter clouding your information
Direct your audience's attention to the most important parts of your data
Think like a designer and utilize concepts of design in data visualization
Leverage the power of storytelling to help your message resonate with
your audience Together, the lessons in this book will help you turn your
data into high impact visual stories that stick with your audience. Rid
your world of ineffective graphs, one exploding 3D pie chart at a time.
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There is a story in your data—Storytelling with Data will give you the
skills and power to tell it!
Business and Professional Communication - Kelly M. Quintanilla
2018-11-29
Gain the knowledge and skills you need to move from interview
candidate, to team member, to leader with this fully updated Fourth
Edition of Business and Professional Communication by Kelly M.
Quintanilla and Shawn T. Wahl. Accessible coverage of new
communication technology and social media prepares you to
communicate effectively in real world settings. With an emphasis on
building skills for business writing and professional presentations, this
text empowers you to successfully handle important work-related
activities, including job interviewing, working in team, strategically
utilizing visual aids, and providing feedback to supervisors. New to the
Fourth Edition: A New “Introduction for Students” introduces the KEYS
process to you and explains the benefits of studying business and
professional communication. Updated chapter opening vignettes
introduce you to each chapter with a contemporary example drawn from
the real world, including a discussion about what makes the employeerated top five companies to work for so popular, new strategies to update
PR and marketing methods to help stories stand out, Oprah Winfrey’s
2018 Golden Globe speech that reverberated throughout the #metoo
movement, Simon Sinek’s “How Great Leaders Inspire Action” TED talk,
and the keys to Southwest Airlines’ success. An updated photo program
shows diverse groups of people in workplace settings and provides
current visual examples to accompany updated vignettes and scholarship
in the chapter narrative.
Business and Professional Communication - Kathryn Sue Young
2011-07-08
Students preparing for a career in business and the professions have a
valuable tool in this engaging overview of the skills needed to
communicate successfully in every stage of professional life: securing a
job, making a good first impression, and advancing into management and
leadership positions. Writing in an informal, conversational style, the
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authors discuss the fundamentals of business communication in todays
global workplace, providing practical advice, meaningful applications,
and sample documents to illuminate the discussion. Young and Travis
liken the career-building process to creating an image or brand that
employers recognize as a good fit for their companies. They cover the
outward packaging components like verbal ability and appearance,
progressing to the critical follow-through skills that contribute to a
consistent, professional image: interpersonal competency, excellent
writing skills, technical proficiency, problem-solving ability, enthusiasm
and flexibility, and a strong ethical foundation. Ethical Encounters boxes
throughout challenge readers to make ethical choices, while objectives
and key terms in each chapter frame and reinforce key concepts.
Abundant exercises prompt readers to analyze their communication
strengths and weaknesses and provide ample opportunities to apply the
chapter content.
Intercultural Communication for Global Business - Elizabeth A.
Tuleja 2016-12-08
This book brings together principles and new theories in intercultural
communication in a concise and practical manner, focusing on
communication as the foundation for management and global leadership.
Grounded in the Cultural Intelligence Model, this compact text examines
the concepts associated with understanding culture and communication
in the global business environment to help readers: • Understand
intercultural communication processes. • Improve self-awareness and
communication in intercultural settings. • Expand skills in identifying,
analyzing, and solving intercultural communication challenges at work. •
Evaluate whether one’s communication has been effective. Richly
illustrated with examples, activities, real-world applications, and recent
case studies that make the content come alive, Intercultural
Communication for Global Business is an ideal companion for any
business student or manager dedicated to communicating more
effectively in a globalized society.
Outstanding business English - Fiona Talbot 2016-05-09
Providing guidance to non-native English speakers on how to
business-and-professional-communication-in-the-global-workplace-3rd-edition

communicate clearly and concisely, this book uses real-life international
business scenarios to help develop your skills and provide you with some
answers that even your boss might not know. -Professional Communication and Network Interaction - Heidi A.
McKee 2017-06-14
Digital technologies and social media have changed the processes,
products, and interactions of professional communication, reshaping
how, when, with whom, and where business professionals communicate.
This book examines these changes by asking: How does rhetorical theory
need to adapt and develop to address the changing practices of
professional communication? Drawing from classical and contemporary
rhetorical theory and from in-depth interviews with business
professionals, the authors present a case-based approach for exploring
the changing landscape of professional communication. The book
develops a rhetorical theory based on networked interaction and
rhetorical ethics: seeing professional communication as involving new
kinds of networked interactions that require an integrated view of
rhetoric and ethics. The book applies this frame to a variety of
communication cases involving, for example, employee missteps on social
media, corporate-consumer interactions, and the developing use of
artificial intelligence agents (AI bots) to handle online communication.
Communication Skills for Business Professionals - Celeste Lawson
2019-06-12
With its emphasis on Australia and New Zealand, this book is a
comprehensive and cutting-edge introduction to professional
communication.
Business and Professional Communication - Steven A. Beebe 2012-01
Updated in its 2nd edition, Business & Professional Communication
focuseson the core concepts and skills of business and professional
communication, with an emphasis on leadership for today's global
workplace. This comprehensive textis organized around five fundamental
principles of communication, providing a useful pedagogical framework
for the reader. These principles are applied to a variety of business and
professional contexts, including workplace relationships, interviewing,
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group and team work and giving presentations.
Business Communication - Peter W. Cardon 2016-03-16
Business and Professional Communication - James R. DiSanza
2011-01
By developing a comprehensive topic coverage emphasizing the
importance of business presentations, DiSanza's Business and
Professional Communication gives readers a grounded framework with
real business examples and fundamental skill-building. Centered on the
notion that business communication can influence the interpretation of
issues and events, this text provides students with practical tips,
contemporary applications, and a survey of the relevant theories.
Business and Professional Communication Playbook - Michelle T. Violanti
2022-07-19
Business and Professional Communication Playbook helps students learn
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the nuts and bolts of business communication. This book responds to the
need for quick studying and reading with each chapter focusing on a
single theory, concept, or skill. Reading aids like checklists, professional
tips, engaging examples, and insights from working professionals help
teach students of all skill levels how to communicate like a professional.
Authors Michelle Violanti and Stephanie Kelly show students that the
ability to analyze and adapt is at the heart of effective communication,
and every activity encourages students to understand how to cultivate
relationships through ethical, responsible, and respectful
communication. Focused, bite-sized chapters on the most important
topics in business communication, such as interviewing, writing resumes,
and leading team presentations will motivate students to read and
prepare ahead of time so instructors can focus on skill-building during
class. By using this simple and flexible format, Business and Professional
Communication Playbook will provide students and instructors with an
excellent foundation for a successful Business Communication course.
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