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Information Management - William McKnight
2013-11-30
Information Management: Gaining a Competitive
Advantage with Data is about making smart
decisions to make the most of company
information. Expert author William McKnight
develops the value proposition for information in
the enterprise and succinctly outlines the
numerous forms of data storage. Information
Management will enlighten you, challenge your
preconceived notions, and help activate
information in the enterprise. Get the big picture
on managing data so that your team can make
smart decisions by understanding how
everything from workload allocation to data
stores fits together. The practical, hands-on
guidance in this book includes: Part 1: The
importance of information management and
analytics to business, and how data warehouses
are used Part 2: The technologies and data that
advance an organization, and extend data
warehouses and related functionality Part 3: Big

Data and NoSQL, and how technologies like
Hadoop enable management of new forms of
data Part 4: Pulls it all together, while
addressing topics of agile development, modern
business intelligence, and organizational change
management Read the book cover-to-cover, or
keep it within reach for a quick and useful
resource. Either way, this book will enable you
to master all of the possibilities for data or the
broadest view across the enterprise. Balances
business and technology, with non-productspecific technical detail Shows how to leverage
data to deliver ROI for a business Engaging and
approachable, with practical advice on the pros
and cons of each domain, so that you learn how
information fits together into a complete
architecture Provides a path for the data
warehouse professional into the new normal of
heterogeneity, including NoSQL solutions
Business Intelligence Strategy - John Boyer 2010
Gaining the competitive advantage Geared
toward IT management and business executives
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seeking to excel in business intelligence
initiatives, this practical guide explores creating
business alignment strategies that help prioritize
business requirements, build organizational and
cultural strategies, increase IT efficiency, and
promote user adoption. Business intelligence,
together with business analytics and
performance management, eliminates
information overload by organizing the massive
amounts of information available in the modern
enterprise. Addressing the challenges of
business intelligence operations, this resource
supports the goal of better business decision
making and identifying unrealized opportunities.
Each chapter includes a checklist of
recommended approaches and a strategy
overview template.
Web Services, Service-Oriented Architectures,
and Cloud Computing - Douglas K. Barry
2003-05-28
Web services are leading to the use of more
packaged software either as an internal service

or an external service available over the
Internet. These services, which will be
connected together to create the information
technology systems of the future, will require
less custom software in our organizations and
more creativity in the connections between the
services. This book begins with a high-level
example of how an average person in an
organization might interact with a serviceoriented architecture. As the book progresses,
more technical detail is added in a "peeling of
the onion" approach. The leadership
opportunities within these developing serviceoriented architectures are also explained. At the
end of the book there is a compendium or
"pocket library" for software technology related
to service-oriented architectures. · Only web
services book to cover both data management
and software engineering perspectives, excellent
resource for ALL members of IT teams · Jargon
free, highly illustrated, with introduction that
anyone can read that then leads into increasing
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technical detail · Provides a set of leadership
principles and suggested application for using
this technology.
Business Intelligence - David Loshin
2012-10-17
Following the footsteps of the first edition, the
second edition of Business Intelligence is a full
overview of what comprises business
intelligence. It is intended to provide an
introduction to the concepts to uncomplicate the
learning process when implementing a business
intelligence program. Over a relatively long
lifetime (7 years), the current edition of book has
received numerous accolades from across the
industry for its straightforward introduction to
both business and technical aspects of business
intelligence. As an author, David Loshin has a
distinct ability to translate challenging topics
into a framework that is easily digestible by
managers, business analysts, and technologists
alike. In addition, his material has developed a
following (such as the recent Master Data

Management book) among practitioners and key
figures in the industry (both analysts and
vendors) and that magnifies our ability to convey
the value of this book. Guides managers through
developing, administering, or simply
understanding business intelligence technology
Keeps pace with the changes in best practices,
tools, methods and processes used to transform
an organization's data into actionable knowledge
Contains a handy, quick-reference to
technologies and terminology.
Performance Dashboards - Wayne W. Eckerson
2005-10-27
Tips, techniques, and trends on how to use
dashboard technology tooptimize business
performance Business performance management
is a hot new management disciplinethat delivers
tremendous value when supported by
informationtechnology. Through case studies
and industry research, this bookshows how
leading companies are using performance
dashboards toexecute strategy, optimize
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business processes, and improveperformance.
Wayne W. Eckerson (Hingham, MA) is the
Director of Research for TheData Warehousing
Institute (TDWI), the leading association
ofbusiness intelligence and data warehousing
professionals worldwidethat provide highquality, in-depth education, training,
andresearch. He is a columnist for
SearchCIO.com, DM Review,Application
Development Trends, the Business Intelligence
Journal,and TDWI Case Studies & Solution.
Enterprise Knowledge Management - David
Loshin 2001
This volume presents a methodology for
defining, measuring and improving data quality.
It lays out an economic framework for
understanding the value of data quality, then
outlines data quality rules and domain- and
mapping-based approaches to consolidating
enterprise knowledge.
Freemium Economics - Eric Benjamin Seufert
2013-12-27

Freemium Economics presents a practical,
instructive approach to successfully
implementing the freemium model into your
software products by building analytics into
product design from the earliest stages of
development. Your freemium product generates
vast volumes of data, but using that data to
maximize conversion, boost retention, and
deliver revenue can be challenging if you don't
fully understand the impact that small changes
can have on revenue. In this book, author Eric
Seufert provides clear guidelines for using data
and analytics through all stages of development
to optimize your implementation of the freemium
model. Freemium Economics de-mystifies the
freemium model through an exploration of its
core, data-oriented tenets, so that you can apply
it methodically rather than hoping that
conversion and revenue will naturally follow
product launch. By reading Freemium
Economics, you will: Learn how to apply data
science and big data principles in freemium
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product design and development to maximize
conversion, boost retention, and deliver revenue
Gain a broad introduction to the conceptual
economic pillars of freemium and a complete
understanding of the unique approaches needed
to acquire users and convert them from free to
paying customers Get practical tips and
analytical guidance to successfully implement
the freemium model Understand the metrics and
infrastructure required to measure the success
of a freemium product and improve it postlaunch Includes a detailed explanation of the
lifetime customer value (LCV) calculation and
step-by-step instructions for implementing key
performance indicators in a simple, universallyaccessible tool like Excel
Business Intelligence and Data Mining - Anil
Maheshwari 2014-12-31
“This book is a splendid and valuable addition to
this subject. The whole book is well written and I
have no hesitation to recommend that this can
be adapted as a textbook for graduate courses in

Business Intelligence and Data Mining.” Dr. Edi
Shivaji, Des Moines, Iowa “As a complete novice
to this area just starting out on a MBA course I
found the book incredibly useful and very easy to
follow and understand. The concepts are clearly
explained and make it an easy task to gain an
understanding of the subject matter.” -- Mr.
Craig Domoney, South Africa. Business
Intelligence and Data Mining is a conversational
and informative book in the exploding area of
Business Analytics. Using this book, one can
easily gain the intuition about the area, along
with a solid toolset of major data mining
techniques and platforms. This book can thus be
gainfully used as a textbook for a college course.
It is also short and accessible enough for a busy
executive to become a quasi-expert in this area
in a couple of hours. Every chapter begins with a
case-let from the real world, and ends with a
case study that runs across the chapters.
Semantics in Business Systems - Dave McComb
2004
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The book illustrates how this applies to the
future of application system development,
especially how it informs and affects Web
services and business rule-based approaches,
and how semantics will play out with XML and
the semantic Web. The book also contains a
quick reference guide to related terms and
technologies.
Data Management: a gentle introduction - Bas
van Gils 2020-03-03
The overall objective of this book is to show that
data management is an exciting and valuable
capability that is worth time and effort. More
specifically it aims to achieve the following
goals: 1. To give a “gentle” introduction to the
field of DM by explaining and illustrating its core
concepts, based on a mix of theory, practical
frameworks such as TOGAF, ArchiMate, and
DMBOK, as well as results from real-world
assignments. 2. To offer guidance on how to
build an effective DM capability in an
organization.This is illustrated by various use

cases, linked to the previously mentioned
theoretical exploration as well as the stories of
practitioners in the field. The primary target
groups are: busy professionals who “are actively
involved with managing data”. The book is also
aimed at (Bachelor’s/ Master’s) students with an
interest in data management. The book is
industry-agnostic and should be applicable in
different industries such as government, finance,
telecommunications etc. Typical roles for which
this book is intended: data governance office/
council, data owners, data stewards, people
involved with data governance (data governance
board), enterprise architects, data architects,
process managers, business analysts and IT
analysts. The book is divided into three main
parts: theory, practice, and closing remarks.
Furthermore, the chapters are as short and to
the point as possible and also make a clear
distinction between the main text and the
examples. If the reader is already familiar with
the topic of a chapter, he/she can easily skip it

business-intelligence-second-edition-the-savvy-managers-the-morgan-kaufmann-series-on-business-intelligence

7/27

Downloaded from titlecapitalization.com
on by guest

and move on to the next.
The Practitioner's Guide to Data Quality
Improvement - David Loshin 2010-11-22
The Practitioner's Guide to Data Quality
Improvement offers a comprehensive look at
data quality for business and IT, encompassing
people, process, and technology. It shares the
fundamentals for understanding the impacts of
poor data quality, and guides practitioners and
managers alike in socializing, gaining
sponsorship for, planning, and establishing a
data quality program. It demonstrates how to
institute and run a data quality program, from
first thoughts and justifications to maintenance
and ongoing metrics. It includes an in-depth look
at the use of data quality tools, including
business case templates, and tools for analysis,
reporting, and strategic planning. This book is
recommended for data management
practitioners, including database analysts,
information analysts, data administrators, data
architects, enterprise architects, data warehouse

engineers, and systems analysts, and their
managers. Offers a comprehensive look at data
quality for business and IT, encompassing
people, process, and technology. Shows how to
institute and run a data quality program, from
first thoughts and justifications to maintenance
and ongoing metrics. Includes an in-depth look
at the use of data quality tools, including
business case templates, and tools for analysis,
reporting, and strategic planning.
Financial Intelligence, Revised Edition Karen Berman 2013-02-19
Explains what business numbers mean and why
they matter, and addresses issues that have
become more important in recent years,
including questions about the financial crisis and
accounting literacy.
Master Data Management - David Loshin
2010-07-28
The key to a successful MDM initiative isn’t
technology or methods, it’s people: the
stakeholders in the organization and their
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complex ownership of the data that the initiative
will affect. Master Data Management equips you
with a deeply practical, business-focused way of
thinking about MDM—an understanding that will
greatly enhance your ability to communicate
with stakeholders and win their support.
Moreover, it will help you deserve their support:
you’ll master all the details involved in planning
and executing an MDM project that leads to
measurable improvements in business
productivity and effectiveness. * Presents a
comprehensive roadmap that you can adapt to
any MDM project. * Emphasizes the critical goal
of maintaining and improving data quality. *
Provides guidelines for determining which data
to “master. * Examines special issues relating to
master data metadata. * Considers a range of
MDM architectural styles. * Covers the
synchronization of master data across the
application infrastructure.
BIM Handbook - Rafael Sacks 2018-07-03
Discover BIM: A better way to build better

buildings Building Information Modeling (BIM)
offers a novel approach to design, construction,
and facility management in which a digital
representation of the building product and
process is used to facilitate the exchange and
interoperability of information in digital format.
BIM is beginning to change the way buildings
look, the way they function, and the ways in
which they are designed and built. The BIM
Handbook, Third Edition provides an in-depth
understanding of BIM technologies, the business
and organizational issues associated with its
implementation, and the profound advantages
that effective use of BIM can provide to all
members of a project team. Updates to this
edition include: Information on the ways in
which professionals should use BIM to gain
maximum value New topics such as collaborative
working, national and major construction clients,
BIM standards and guides A discussion on how
various professional roles have expanded
through the widespread use and the new
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avenues of BIM practices and services A wealth
of new case studies that clearly illustrate exactly
how BIM is applied in a wide variety of
conditions Painting a colorful and thorough
picture of the state of the art in building
information modeling, the BIM Handbook, Third
Edition guides readers to successful
implementations, helping them to avoid needless
frustration and costs and take full advantage of
this paradigm-shifting approach to construct
better buildings that consume fewer materials
and require less time, labor, and capital
resources.
Efficient Memory Programming - David Loshin
1999
Fundamentals of Database Management
Systems, 2nd Edition - Mark L. Gillenson
2011-11-15
This lean, focused text concentrates on giving
students a clear understanding of database
fundamentals while providing a broad survey of

all the major topics of the field. The result is a
text that is easily covered in one semester, and
that only includes topics relevant to the
database course. Mark Gillenson, an associate
editor of the Journal of Database Management,
has 15 years experience of working with and
teaching at IBM Corp. and 15 years of teaching
experience at the college level. He writes in a
clear, friendly style that progresses step-by-step
through all of the major database topics. Each
chapter begins with a story about a real
company's database application, and is packed
with examples. When students finish the text,
they will be able to immediately apply what
they've learned in business.
Winning With Data - Fiona Green 2018-08-06
For many years, sports rights owners have had
an ‘if you build it, they will come’ attitude,
suggesting they take their fans for granted.
Combined with advances in broadcasting
quality, digital marketing, and social media, this
has resulted in diminishing attendances and
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participation levels. The use of CRM (Customer
Relationship Management), BI (Business
Intelligence) and Data Analytics has therefore
become integral to doing business in sports,
emulating the approach used by brands such as
Amazon, Netflix, and Spotify. Technology has
made the world a smaller place; clubs and teams
can now connect with their fans anywhere in the
world, allowing them to grow their marketplace,
but they operate in an ‘attention economy’
where there’s too much choice and engagement
is key. This book sets out to share the processes
and principles the sports industry uses to
capitalise on the natural loyalty it creates. Case
studies and commentary from around the world
are used to demonstrate some of the practices
implemented by the world’s leading sports
brands including clubs Arsenal and the San
Antonio Spurs. the governing bodies of UEFA
and Special Olympics International, and the MLS
and NHL. With a focus on our unique challenges
coupled with the opportunities the use of data

creates, this book is essential reading for
professionals within the sports industry.
Encyclopedia of Knowledge Management,
Second Edition - Schwartz, David 2010-07-31
Knowledge Management has evolved into one of
the most important streams of management
research, affecting organizations of all types at
many different levels. The Encyclopedia of
Knowledge Management, Second Edition
provides a compendium of terms, definitions and
explanations of concepts, processes and
acronyms addressing the challenges of
knowledge management. This two-volume
collection covers all aspects of this critical
discipline, which range from knowledge
identification and representation, to the impact
of Knowledge Management Systems on
organizational culture, to the significant
integration and cost issues being faced by
Human Resources, MIS/IT, and production
departments.
Successful Business Intelligence: Secrets to
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Making BI a Killer App - Cindi Howson
2007-12-17
Praise for Successful Business Intelligence "If
you want to be an analytical competitor, you've
got to go well beyond business intelligence
technology. Cindi Howson has wrapped up the
needed advice on technology, organization,
strategy, and even culture in a neat package. It's
required reading for quantitatively oriented
strategists and the technologists who support
them." --Thomas H. Davenport, President's
Distinguished Professor, Babson College and coauthor, Competing on Analytics "When used
strategically, business intelligence can help
companies transform their organization to be
more agile, more competitive, and more
profitable. Successful Business Intelligence
offers valuable guidance for companies looking
to embark upon their first BI project as well as
those hoping to maximize their current
deployments." --John Schwarz, CEO, Business
Objects "A thoughtful, clearly written, and

carefully researched examination of all facets of
business intelligence that your organization
needs to know to run its business more
intelligently and exploit information to its fullest
extent." --Wayne Eckerson, Director, TDWI
Research "Using real-world examples, Cindi
Howson shows you how to use business
intelligence to improve the performance, and the
quality, of your company." --Bill Baker,
Distinguished Engineer & GM, Business
Intelligence Applications, Microsoft Corporation
"This book outlines the key steps to make BI an
integral part of your company's culture and
demonstrates how your company can use BI as a
competitive differentiator." --Robert VanHees,
CFO, Corporate Express "Given the trend to
expand the business analytics user base,
organizations are faced with a number of
challenges that affect the success rate of these
projects. This insightful book provides practical
advice on improving that success rate." --Dan
Vesset, Vice President, Business Analytics
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Solution Research, IDC
Competitive Intelligence Advantage - Seena
Sharp 2009-10-19
A practical introduction to the necessity of
competitive intelligence for smarter business
decisions-from a leading CI expert and speaker
In Competitive Intelligence Advantage, Seena
Sharp, founder of one of the first Competitive
Intelligence firms in the US, provides her expert
analysis on the issues and benefits of CI for
today's businesses. CI is critical for making
smarter business decisions and reducing risks
when formulating strategies, leading to more
profits and fewer mistakes. This is a practical
guide that explains what CI is, why data is not
intelligence, why competitor intelligence is a
weak sibling to competitive intelligence, when to
use it, how to find the most useful information
and turn it into actual intelligence, and how to
present findings in the most convincing manner.
Importantly, Sharp argues that businesses would
benefit from shifting their perspective on CI

from viewing it as a cost to viewing it as an
investment that saves money and provides
immediate value. Author Seena Sharp is a noted
CI expert who established Sharp Market
Intelligence in 1979 Addresses all the most
common myths and misconceptions about CI
Includes more than sixty examples of when to
use CI Completely explains the ins and outs of
CI, and why your company will act faster and
more aggressively with CI Competitive
intelligence is a management tool that is
misunderstood and underestimated, yet results
in numerous benefits. If you are a senior level
executive or operate a business-and you aren't
tapping the power of CI to improve your decision
making-you are missing a potent advantage.
Game Analytics - Magy Seif El-Nasr 2013-03-30
Developing a successful game in today’s market
is a challenging endeavor. Thousands of titles
are published yearly, all competing for players’
time and attention. Game analytics has emerged
in the past few years as one of the main

business-intelligence-second-edition-the-savvy-managers-the-morgan-kaufmann-series-on-business-intelligence

13/27

Downloaded from titlecapitalization.com
on by guest

resources for ensuring game quality, maximizing
success, understanding player behavior and
enhancing the quality of the player experience.
It has led to a paradigm shift in the development
and design strategies of digital games, bringing
data-driven intelligence practices into the fray
for informing decision making at operational,
tactical and strategic levels. Game Analytics Maximizing the Value of Player Data is the first
book on the topic of game analytics; the process
of discovering and communicating patterns in
data towards evaluating and driving action,
improving performance and solving problems in
game development and game research. Written
by over 50 international experts from industry
and research, it covers a comprehensive range
of topics across more than 30 chapters,
providing an in-depth discussion of game
analytics and its practical applications. Topics
covered include monetization strategies, design
of telemetry systems, analytics for iterative
production, game data mining and big data in

game development, spatial analytics,
visualization and reporting of analysis, player
behavior analysis, quantitative user testing and
game user research. This state-of-the-art volume
is an essential source of reference for game
developers and researchers. Key takeaways
include: Thorough introduction to game
analytics; covering analytics applied to data on
players, processes and performance throughout
the game lifecycle. In-depth coverage and advice
on setting up analytics systems and developing
good practices for integrating analytics in gamedevelopment and -management. Contributions
by leading researchers and experienced
professionals from the industry, including
Ubisoft, Sony, EA, Bioware, Square Enix, THQ,
Volition, and PlayableGames. Interviews with
experienced industry professionals on how they
use analytics to create hit games.
Big Data Analytics - David Loshin 2013-08-23
Big Data Analytics will assist managers in
providing an overview of the drivers for
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introducing big data technology into the
organization and for understanding the types of
business problems best suited to big data
analytics solutions, understanding the value
drivers and benefits, strategic planning,
developing a pilot, and eventually planning to
integrate back into production within the
enterprise. Guides the reader in assessing the
opportunities and value proposition Overview of
big data hardware and software architectures
Presents a variety of technologies and how they
fit into the big data ecosystem
The Phoenix Project - Gene Kim 2018-02-06
***Over a half-million sold! The sequel, The
Unicorn Project, is coming Nov 26*** “Every
person involved in a failed IT project should be
forced to read this book.”—TIM O’REILLY,
Founder & CEO of O’Reilly Media “The Phoenix
Project is a must read for business and IT
executives who are struggling with the growing
complexity of IT.”—JIM WHITEHURST,
President and CEO, Red Hat, Inc. Five years

after this sleeper hit took on the world of IT and
flipped it on it's head, the 5th Anniversary
Edition of The Phoenix Project continues to
guide IT in the DevOps revolution. In this newly
updated and expanded edition of the bestselling
The Phoenix Project, co-author Gene Kim
includes a new afterword and a deeper delve
into the Three Ways as described in The DevOps
Handbook. Bill, an IT manager at Parts
Unlimited, has been tasked with taking on a
project critical to the future of the business,
code named Phoenix Project. But the project is
massively over budget and behind schedule. The
CEO demands Bill must fix the mess in ninety
days or else Bill's entire department will be
outsourced. With the help of a prospective board
member and his mysterious philosophy of The
Three Ways, Bill starts to see that IT work has
more in common with a manufacturing plant
work than he ever imagined. With the clock
ticking, Bill must organize work flow streamline
interdepartmental communications, and
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effectively serve the other business functions at
Parts Unlimited. In a fast-paced and entertaining
style, three luminaries of the DevOps movement
deliver a story that anyone who works in IT will
recognize. Readers will not only learn how to
improve their own IT organizations, they'll never
view IT the same way again. “This book is a
gripping read that captures brilliantly the
dilemmas that face companies which depend on
IT, and offers real-world solutions.”—JEZ
HUMBLE, Co-author of Continuous Delivery,
Lean Enterprise, Accelerate, and The DevOps
Handbook ———— “I’m delighted at how The
Phoenix Project has reshaped so many
conversations in technology. My goal in writing
The Unicorn Project was to explore and reveal
the necessary but invisible structures required
to make developers (and all engineers)
productive, and reveal the devastating effects of
technical debt and complexity. I hope this book
can create common ground for technology and
business leaders to leave the past behind, and

co-create a better future together.”—Gene Kim,
November 2019
Keeping Up with the Quants - Thomas H.
Davenport 2013-06-11
A renowned thought-leader and a professor of
statistics team up to provide the essential tools
for enhancing thinking and decision-making in
today's workplace in order to be more
competitive and successful. 25,000 first printing.
INSPIRED - Marty Cagan 2017-11-17
How do today’s most successful tech
companies—Amazon, Google, Facebook, Netflix,
Tesla—design, develop, and deploy the products
that have earned the love of literally billions of
people around the world? Perhaps surprisingly,
they do it very differently than the vast majority
of tech companies. In INSPIRED, technology
product management thought leader Marty
Cagan provides readers with a master class in
how to structure and staff a vibrant and
successful product organization, and how to
discover and deliver technology products that
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your customers will love—and that will work for
your business. With sections on assembling the
right people and skillsets, discovering the right
product, embracing an effective yet lightweight
process, and creating a strong product culture,
readers can take the information they learn and
immediately leverage it within their own
organizations—dramatically improving their own
product efforts. Whether you’re an early stage
startup working to get to product/market fit, or a
growth-stage company working to scale your
product organization, or a large, longestablished company trying to regain your ability
to consistently deliver new value for your
customers, INSPIRED will take you and your
product organization to a new level of customer
engagement, consistent innovation, and business
success. Filled with the author’s own personal
stories—and profiles of some of today’s mostsuccessful product managers and technologypowered product companies, including Adobe,
Apple, BBC, Google, Microsoft, and

Netflix—INSPIRED will show you how to turn up
the dial of your own product efforts, creating
technology products your customers love. The
first edition of INSPIRED, published ten years
ago, established itself as the primary reference
for technology product managers, and can be
found on the shelves of nearly every successful
technology product company worldwide. This
thoroughly updated second edition shares the
same objective of being the most valuable
resource for technology product managers, yet it
is completely new—sharing the latest practices
and techniques of today’s most-successful tech
product companies, and the men and women
behind every great product.
Building a Digital Analytics Organization - Judah
Phillips 2013-07-25
Drive maximum business value from digital
analytics, web analytics, site analytics, and
business intelligence! In Building a Digital
Analytics Organization, pioneering expert Judah
Phillips thoroughly explains digital analytics to
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business practitioners, and presents best
practices for using it to reduce costs and
increase profitable revenue throughout the
business. Phillips covers everything from making
the business case through defining and
executing strategy, and shows how to
successfully integrate analytical processes,
technology, and people in all aspects of
operations. This unbiased and productindependent guide is replete with examples,
many based on the author’s own extensive
experience. Coverage includes: key concepts;
focusing initiatives and strategy on business
value, not technology; building an effective
analytics organization; choosing the right tools
(and understanding their limitations); creating
processes and managing data; analyzing paid,
owned, and earned digital media; performing
competitive and qualitative analyses; optimizing
and testing sites; implementing integrated
multichannel digital analytics; targeting
consumers; automating marketing processes;

and preparing for the revolutionary “analytical
economy.” For all business practitioners
interested in analytics and business intelligence
in all areas of the organization.
Using Information to Develop a Culture of
Customer Centricity - David Loshin 2013-11-22
Using Information to Develop a Culture of
Customer Centricity sets the stage for
understanding the holistic marriage of
information, socialization, and process change
necessary for transitioning an organization to
customer centricity. The book begins with an
overview list of 8-10 precepts associated with a
business-focused view of the knowledge
necessary for developing customer-oriented
business processes that lead to excellent
customer experiences resulting in increased
revenues. Each chapter delves into each precept
in more detail.
Real-world Data Mining - Dursun Delen 2015
As business becomes increasingly complex and
global, decision-makers must act more rapidly
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and accurately, based on the best available
evidence. Modern data mining and analytics is
indispensable for doing this. Real-World Data
Mining demystifies current best practices,
showing how to use data mining and analytics to
uncover hidden patterns and correlations, and
leverage these to improve all business decisionmaking. Drawing on extensive experience as a
researcher, practitioner, and instructor, Dr.
Dursun Delen delivers an optimal balance of
concepts, techniques and applications. Without
compromising either simplicity or clarity, Delen
provides enough technical depth to help readers
truly understand how data mining technologies
work. Coverage includes: data mining processes,
methods, and techniques; the role and
management of data; tools and metrics; text and
web mining; sentiment analysis; and integration
with cutting-edge Big Data approaches.
Throughout, Delen's conceptual coverage is
complemented with application case studies
(examples of both successes and failures), as

well as simple, hands-on tutorials.
The Data Warehouse Toolkit - Ralph Kimball
2011-08-08
This old edition was published in 2002. The
current and final edition of this book is The Data
Warehouse Toolkit: The Definitive Guide to
Dimensional Modeling, 3rd Edition which was
published in 2013 under ISBN: 9781118530801.
The authors begin with fundamental design
recommendations and gradually progress stepby-step through increasingly complex scenarios.
Clear-cut guidelines for designing dimensional
models are illustrated using real-world data
warehouse case studies drawn from a variety of
business application areas and industries,
including: Retail sales and e-commerce
Inventory management Procurement Order
management Customer relationship
management (CRM) Human resources
management Accounting Financial services
Telecommunications and utilities Education
Transportation Health care and insurance By the
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end of the book, you will have mastered the full
range of powerful techniques for designing
dimensional databases that are easy to
understand and provide fast query response. You
will also learn how to create an architected
framework that integrates the distributed data
warehouse using standardized dimensions and
facts.
Artificial Intelligence for Managers - Malay
A. Upadhyay 2020-09-17
Understand how to adopt and implement AI in
your organization Key Features ● 7 Principles of
an AI Journey ● The TUSCANE Approach to
Become Data Ready ● The FAB-4 Model to
Choose the Right AI Solution ● Major AI
Techniques & their Applications: - CART &
Ensemble Learning - Clustering, Association
Rules & Search - Reinforcement Learning Natural Language Processing - Image
Recognition Description Most AI initiatives in
organizations fail today not because of a lack of
good AI solutions, but because of a lack of

understanding of AI among its end users,
decision makers and investors. Today,
organizations need managers who can leverage
AI to solve business problems and provide a
competitive advantage. This book is designed to
enable you to fill that need, and create an edge
for your career. The chapters offer unique
managerial frameworks to guide an
organization's AI journey. The first section looks
at what AI is; and how you can prepare for it,
decide when to use it, and avoid pitfalls on the
way. The second section dives into the different
AI techniques and shows you where to apply
them in business. The final section then
prepares you from a strategic AI leadership
perspective to lead the future of organizations.
By the end of the book, you will be ready to offer
any organization the capability to use AI
successfully and responsibly - a need that is fast
becoming a necessity. What will you learn ●
Understand the major AI techniques & how they
are used in business. ● Determine which AI
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technique(s) can solve your business problem. ●
Decide whether to build or buy an AI solution. ●
Estimate the financial value of an AI solution or
company. ● Frame a robust policy to guide the
responsible use of AI. Who this book is for This
book is for Executives, Managers and Students
on both Business and Technical teams who
would like to use Artificial Intelligence
effectively to solve business problems or get an
edge in their careers. Table of Contents
1.Preface 2.Acknowledgement 3.About the
Author 4.Section 1: Beginning an AI Journey a.
AI Fundamentals b. 7 Principles of an AI Journey
c. Getting Ready to Use AI 5.Section 2: Choosing
the Right AI Techniques a. Inside the AI
Laboratory b. How AI Predicts Values &
Categories c. How AI Understands and Predicts
Behaviors & Scenarios d. How AI Communicates
& Learns from Mistakes e. How AI Starts to
Think Like Humans 6.Section 3: Using AI
Successfully & Responsibly a. AI Adoption &
Valuation b. AI Strategy, Policy & Risk

Management 7.Epilogue
Big Data Analysis for Green Computing - Rohit
Sharma 2021-10-28
This book focuses on big data in business
intelligence, data management, machine
learning, cloud computing, and smart cities. It
also provides an interdisciplinary platform to
present and discuss recent innovations, trends,
and concerns in the fields of big data and
analytics. Big Data Analysis for Green
Computing: Concepts and Applications presents
the latest technologies and covers the major
challenges, issues, and advances of big data and
data analytics in green computing. It explores
basic as well as high-level concepts. It also
includes the use of machine learning using big
data and discusses advanced system
implementation for smart cities. The book is
intended for business and management
educators, management researchers, doctoral
scholars, university professors, policymakers,
and higher academic research organizations.
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Business Intelligence Guidebook - Rick
Sherman 2014-11-04
Between the high-level concepts of business
intelligence and the nitty-gritty instructions for
using vendors’ tools lies the essential, yet
poorly-understood layer of architecture, design
and process. Without this knowledge, Big Data is
belittled – projects flounder, are late and go over
budget. Business Intelligence Guidebook: From
Data Integration to Analytics shines a bright
light on an often neglected topic, arming you
with the knowledge you need to design rocksolid business intelligence and data integration
processes. Practicing consultant and adjunct BI
professor Rick Sherman takes the guesswork out
of creating systems that are cost-effective,
reusable and essential for transforming raw data
into valuable information for business decisionmakers. After reading this book, you will be able
to design the overall architecture for functioning
business intelligence systems with the
supporting data warehousing and data-

integration applications. You will have the
information you need to get a project launched,
developed, managed and delivered on time and
on budget – turning the deluge of data into
actionable information that fuels business
knowledge. Finally, you’ll give your career a
boost by demonstrating an essential knowledge
that puts corporate BI projects on a fast-track to
success. Provides practical guidelines for
building successful BI, DW and data integration
solutions. Explains underlying BI, DW and data
integration design, architecture and processes in
clear, accessible language. Includes the
complete project development lifecycle that can
be applied at large enterprises as well as at
small to medium-sized businesses Describes best
practices and pragmatic approaches so readers
can put them into action. Companion website
includes templates and examples, further
discussion of key topics, instructor materials,
and references to trusted industry sources.
The Intelligent Company - Bernard Marr
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2010-03-10
Today's most successful companies are
Intelligent Companies that use the best available
data to inform their decision making. This is
called Evidence-Based Management and is one
of the fastest growing business trends of our
times. Intelligent Companies bring together
tools such as Business Intelligence, Analytics,
Key Performance Indicators, Balanced
Scorecards, Management Reporting and
Strategic Decision Making to generate real
competitive advantages. As information and data
volumes grow at explosive rates, the challenges
of managing this information is turning into a
losing battle for most companies and they end
up drowning in data while thirsting for insights.
This is made worse by the severe skills shortage
in analytics, data presentation and
communication. This latest book by best-selling
management expert Bernard Marr will equip you
with a set of powerful skills that are vital for
successful managers now and in the future.

Increase your market value by gaining essential
skills that are in high demand but in short
supply. Loaded with practical step-by-step
guidance, simple tools and real life examples of
how leading organizations such as Google,
CocaCola, Capital One, Saatchi & Saatchi,
Tesco, Yahoo, as well as Government
Departments and Agencies have put the
principles into practice. The five steps to more
intelligent decision making are: Step 1: More
intelligent strategies – by identifying strategic
priorities and agreeing your real information
needs Step 2: More intelligent data – by creating
relevant and meaningful performance indicators
and qualitative management information linked
back to your strategic information needs Step 3:
More intelligent insights – by using good
evidence to test and prove ideas and by
analysing the data to gain robust and reliable
insights Step 4: More intelligent communication
– by creating informative and engaging
management information packs and dashboards
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that provide the essential information, packaged
in an easy-to-read way Step 5: More intelligent
decision making – by fostering an evidencebased culture of turning information into
actionable knowledge and real decisions
"Bernard Marr did it again! This outstanding and
practical book will help your company become
more intelligent and more successful. Marr takes
the fields of business-intelligence, analytics and
scorecarding to bring them together into a
powerful and easy-to-follow 5-step framework.
The Intelligent Company is THE must-read book
of our times." Bruno Aziza, Co-author of bestselling book Drive Business Performance and
Worldwide Strategy Lead, Microsoft Business
Intelligence "Book after book Bernard Marr is
redefining the fundamentals of good business
management. The Intelligent Company is a must
read in these changing times and a reference
you will want on your desk every day!" Gabriel
Bellenger, Accenture Strategy
The Profit Impact of Business Intelligence -

Steve Williams 2010-07-27
The Profit Impact of Business Intelligence
presents an A-to-Z approach for getting the most
business intelligence (BI) from a company's data
assets or data warehouse. BI is not just a
technology or methodology, it is a powerful new
management approach that – when done right –
can deliver knowledge, efficiency, better
decisions, and profit to almost any organization
that uses it. When BI first came on the scene, it
promised a lot but often failed to deliver. The
missing element was the business-centric focus
explained in this book. It shows how you can
achieve the promise of BI by connecting it to
your organization’s strategic goals, culture, and
strengths while correcting your BI weaknesses.
It provides a practical, process-oriented guide to
achieve the full promise of BI; shows how worldclass companies used BI to become leaders in
their industries; helps senior business and IT
executives understand the strategic impact of BI
and how they can ensure a strong payoff from
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their BI investments; and identifies the most
common mistakes organizations make in
implementing BI. The book also includes a
helpful glossary of BI terms; a BI readiness
assessment for your organization; and Web links
and extensive references for more information. A
practical, process-oriented book that will help
organizations realize the promise of BI Written
by Nancy and Steve Williams, veteran
consultants and instructors with hands-on, "in
the trenches" experience in government and
corporate business intelligence applications Will
help senior business and IT executives
understand the strategic impact of BI and how
they can help ensure a strong payoff on BI
investments
The Savvy Manager - Jane R. Flagello 2009
Business management.
Data Governance - John Ladley 2019-11-08
Managing data continues to grow as a necessity
for modern organizations. There are seemingly
infinite opportunities for organic growth,

reduction of costs, and creation of new products
and services. It has become apparent that none
of these opportunities can happen smoothly
without data governance. The cost of
exponential data growth and privacy / security
concerns are becoming burdensome.
Organizations will encounter unexpected
consequences in new sources of risk. The
solution to these challenges is also data
governance; ensuring balance between risk and
opportunity. Data Governance, Second Edition,
is for any executive, manager or data
professional who needs to understand or
implement a data governance program. It is
required to ensure consistent, accurate and
reliable data across their organization. This book
offers an overview of why data governance is
needed, how to design, initiate, and execute a
program and how to keep the program
sustainable. This valuable resource provides
comprehensive guidance to beginning
professionals, managers or analysts looking to
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improve their processes, and advanced students
in Data Management and related courses. With
the provided framework and case studies all
professionals in the data governance field will
gain key insights into launching successful and
money-saving data governance program.
Incorporates industry changes, lessons learned
and new approaches Explores various ways in
which data analysts and managers can ensure
consistent, accurate and reliable data across
their organizations Includes new case studies
which detail real-world situations Explores all of
the capabilities an organization must adopt to
become data driven Provides guidance on
various approaches to data governance, to
determine whether an organization should be
low profile, central controlled, agile, or
traditional Provides guidance on using
technology and separating vendor hype from
sincere delivery of necessary capabilities Offers
readers insights into how their organizations can
improve the value of their data, through data

quality, data strategy and data literacy Provides
up to 75% brand-new content compared to the
first edition
The Master Guide to Controllers' Best Practices Elaine Stattler 2020-06-10
The essential guide for today's savvy controllers
Today's controllers are in leadership roles that
put them in the unique position to see across all
aspects of the operations they support. The
Master Guide to Controllers' Best Practices,
Second Edition has been revised and updated to
provide controllers with the information they
need to successfully monitor their organizations'
internal control environments and offer direction
and consultation on internal control issues. In
addition, the authors include guidance to help
controllers carryout their responsibilities to
ensure that all financial accounts are reviewed
for reasonableness and are reconciled to
supporting transactions, as well as performing
asset verification. Comprehensive in scope the
book contains the best practices for controllers
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and: Reveals how to set the right tone within an
organization and foster an ethical climate
Includes information on risk management,
internal controls, and fraud prevention
Highlights the IT security controls with the key
components of successful governance Examines
the crucial role of the controller in corporate
compliance and much more The Master Guide to
Controllers' Best Practices should be on the
bookshelf of every controller who wants to
ensure the well-being of their organization.
Decision Support Systems - Daniel J. Power 2002
For MIS specialists and nonspecialists alike, a
comprehensive, readable, understandable guide
to the concepts and applications of decision
support systems.

Seeing the Big Picture - Kevin Cope 2012
Advocates that employees should focus their
attention on what the author defines as the key
drivers of cash, profit, assets, growth, and
people to evaluate the viability of their
organization and their prospects for
advancement.
Business Analysis for Business Intelligence - Bert
Brijs 2016-04-19
Aligning business intelligence (BI) infrastructure
with strategy processes not only improves your
organization's ability to respond to change, but
also adds significant value to your BI
infrastructure and development investments.
Until now, there has been a need for a
comprehensive book on business analysis for BI
that starts with a macro view and
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