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Sustainable Hospitality Management - Huub Ruël 2020-11-20
The hospitality industry is major industry. Due a steady growth, by 2030
the hospitality and tourism industry is expected to provide 380 million
jobs. This title explores the challenges presented including labor
shortages, containing and reducing the ecological footprint, Over
tourism, and a poor industry image.
Extreme Tourism: Lessons from the World's Cold Water Islands - Godfrey
Baldacchino 2006-08-11
This book is a pioneering investigation of the tourism practices in the
world's other, cold water, islands. Located in extreme latitudes and
subject to extreme weather conditions, these islands have been
developing their tourism appeal in manners that appear sustainable.
They present themselves in images that speak to the pristine, unique and
superlative aspects of their natural environment, history and culture.
Limited seasonality, difficulty of access, restricted infrastructure, harsh
climates and water too cold to swim in, are integral features of the
tourism industry, often welcomed as appropriate filters to the slide to the
mass market. The collection contains 13 island case studies. A set of
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seven hail from Northern latitudes: Baffin (Nunavut, Canada), Banks
(Northwest Territories, Canada), Greenland/ Kaalaalit Nunaat, Iceland,
Luleå (Sweden), Nunivak (Alaska), Solovetsky (Russia) and Svalbard
(Norway). A second set of four cover the Southerly islands of Chatham
(New Zealand), Falklands, Macquarie (Australia) and Stewart (New
Zealand). Two other chapters discuss islands from the particular vantage
points of cruise ship tourism, one for the Arctic region and one for the
Antarctic. Additionally, five conceptual chapters provide insights into key
tourism management issues, as they apply to cold water island
experiences:(a) human resources; (b) environment; (c) promotion; (d)
seasonality; and (e) access.
Revenue Management for the Hospitality Industry - David K. Hayes
2010-10-19
Revenue Management for the Hospitality Industry is filled with practical
examples and best practices on the topic of revenue management, a
critical aspect of the industry. Through numerous revenue management
examples from the hospitality industry and a running case example
throughout the book, students will discover how they can incorporate
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revenue management principles and best practices. The core of revenue
management of a hospitality organisation is to, as the authors explain,
"charge the right price, to the right customer, for the right product,
through the right channel, at the right time." The book is intended for
students with prior knowledge and understanding of the hospitality
industry, and will explain what they need to know and how to be
successful.
Hospitality Marketing Management, 6th Edition - David C. Bojanic
2016-11-16
Hospitality Marketing Management, 6th Edition explores marketing and
themes unique to hospitality and tourism. The 6th edition presents many
new ideas along with established marketing principles, exploring not
only the foundations of marketing in the hospitality world but also new
trends in the industry.
International Spa Management - Sarah Rawlinson 2017-02-28
a sound and though guide for all future spa managers looking at all
aspects on the successful running of a spa facility. Divided into four parts
it discusses the following: • The spa industry • The spa consumer • The
business of spas • Future directions
Handbook of Research on Sustainable Tourism and Hotel
Operations in Global Hypercompetition - Sezerel, Hakan 2022-10-07
To compete effectively today and remain sustainable over the long term,
business organizations must create flexible means of generating
competitive advantage given the hypercompetitive nature of the global
marketplace in all industries including tourism. The COVID-19 pandemic
has exacerbated the situation, thus requiring the tourism industry to
reassess itself and realign operations with global and local realities. The
Handbook of Research on Sustainable Tourism and Hotel Operations in
Global Hypercompetition examines various aspects of the hospitality,
recreation, and tourism industries. It contributes empirical research,
theoretical development, and current best practices to the field. Covering
topics such as sustainable medical tourism, technology acceptance
model, and cultural tourism, this major reference work is an essential
resource for community leaders, business executives and managers,
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government officials, librarians, students and faculty of higher education,
researchers, and academicians.
Managing Hospitality Organizations - Robert C. Ford 2018-11-30
Prepares students for a future career in hospitality management by
outlining the key skills needed to become a successful manager in the
service industry, with a particular emphasis on ensuring managers
provide guests with a high-quality customer experience. The book breaks
hospitality management down into core principles, with each chapter
focusing on a specific factor, including strategy, staffing and systems. All
of which are supported by practical advice, examples, and Wow! Boxes,
which provide evidence of best practice in service-sector organizations,
including Walt Disney, Southwest Airlines, and The Four Seasons. The
new edition reflects the latest changes in the service industry and newer
developments related to sustainability and technology. There is also an
outline of the framework needed to motivate employees to provide
exceptional service, and how to create a culture that consistently
delivers a top quality customer experience. The book is supported by
online resources for instructors and students, including: Test Bank,
PowerPoint slides, an Instructor’s Manual, Multimedia, Exercises and
Assignments, Sample Syllabi, Flashcards, and Quizzes. Ideal reading for
undergraduate students on Hospitality Management and Hotel
Management courses.
Sustainability in Hospitality - Miguel Angel Gardetti 2017-09-08
This ground-breaking research represents the most complete collection
yet on how the hospitality industry is addressing sustainability and
ethical issues. Covering supply chain management, innovative
sustainability initiatives, CSR programmes, biologically-respectful
tourism and Value Creation, Sustainability in Hospitality: How Innovative
Hotels are Transforming the Industry presents valuable global
viewpoints on embedding sustainability into all aspects of the hospitality
industry, and the impact this could have on transforming the sector into
an advocate for more sustainable, eco-conscious tourism.The chapters in
this edited collection span organizational governance, human rights and
labour practices, environment and climate change, fair operating
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practices, stakeholder engagement, CSR and strategic management. The
global reach of the collection brings case studies from China, the US, the
UK, Mexico and Italy, while company case studies include Fairmont
Luxury Hotels and Sextantio.Sustainability in Hospitality: How
Innovative Hotels are Transforming the Industry will be an essential read
for academics researching the development of ethically-conscious and
sustainable hospitality, and for hotel managers and group CEOs who
want to know how sustainability and CSR can be embedded in their dayto-day operations.
Corporate Social Responsibility for Sustainable Tourism - Xavier Font
2020-05-21
This comprehensive volume considers the corporate social responsibility
(CSR) of tourism and hospitality firms towards stakeholders, exploring
CSR in terms of broad stakeholder accountability by considering both the
scope of reporting and the quality of stakeholder engagement. The
authors analyse how CSR contributes to shareholder accountability (i.e.
as financial performance) by developing a multiple attribute decisionmaking model to deploy CSR resources, analysing how CSR contributes
to the management of systematic risk as part of an internationalisation
strategy, and showing how philanthropy is used as a legitimisation tool.
The authors then review how managers negotiate CSR priorities within
their organisational strategy by accounting for the utility gained by
family firms from ecological and social outcomes in comparison with
profit outcomes, analysing the trade-offs of co-constructing a
sustainability innovation and weighting factors in water planning. They
also review how employees are central to the delivery of CSR actions by
exploring how green organisational culture affects organisational
citizenship behaviour, how organisational green practices impact an
organisation’s image and its customers’ environmental consciousness
and behavioural intentions, and how organisational CSR affects
employee pro-environmental citizenship and tourists’ pro-environmental
citizenship. The book concludes by reviewing the role of consumers in
CSR with ten strategies to close the consumers' attitude-behaviour gap
and an account of how customers’ trust is a mediator between CSR,
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image and loyalty. This book was originally published as a special issue
of the Journal of Sustainable Tourism.
Improving Sustainability in the Hospitality Industry - Frans
Melissen 2018-10-03
Over the past few years the hospitality industry has become a lot more
sustainable than it used to be. However, the industry’s contribution to
the sustainable development of our societies is still significantly smaller
than it could be. This book specifically addresses the links between
operations, tactics and strategy from a sustainable development
perspective and moves beyond describing what is to reflect on what
could be or even what should be, thus providing students with a concise
guide for improving sustainability concepts and businesses in the
hospitality industry. Each chapter uses specific cases and examples to
reflect on different ways in which sustainability principles can be used
for revisiting the host–guest relationship and improving the industry’s
business processes and models. In doing so, the book provides current
and future professionals with guidelines, inspiration and a call for action
to take sustainability within the hospitality industry to the next level,
based on inclusiveness, equality and a sustainable relationship with our
natural environment.
Routledge Handbook of Hospitality Marketing - Dogan Gursoy
2017-10-02
This handbook analyzes the main issues in the field of hospitality
marketing by focusing on past, present and future challenges and trends
from a multidisciplinary global perspective. The book uniquely combines
both theoretical and practical approaches in debating some of the most
important marketing issues faced by the hospitality industry. Parts I and
II define and examine the main hospitality marketing concepts and
methodologies. Part III offers a comprehensive review of the
development of hospitality marketing over the years. The remaining
parts (IV–IX) address key cutting-edge marketing issues such as
innovation in hospitality, sustainability, social media, peer-to-peer
applications, Web 3.0 etc. in a wide variety of hospitality settings. In
addition, this book provides a platform for debate and critical evaluation
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that enables the reader to learn from the industry’s past mistakes as well
as future opportunities. The handbook is international in its constitution
as it attempts to examine marketing issues, challenges and trends
globally, drawing on the knowledge of experts from around the world.
Because of the nature of hospitality, which often makes it inseparable
from other industries such as tourism, events, sports and even retail, the
book has a multidisciplinary approach that will appeal to these
disciplines as well as others including management, human resources,
technology, consumer behavior and anthropology.
Responsible Hospitality - Rebecca Hawkins 2011-10-01
The first book to bring together environmental theory and the
responsible hospitality debate to define how far the industry has gone
and what is left to achieve.
Human Resources Management in the Hospitality Industry - David K.
Hayes 2009
This book approaches hospitality human resource (HR) management as a
decision-making practice that affects the performance, quality, and legal
compliance of the hospitality business as a whole. Beginning with a
foundation in the hospitality industry, employment law, and HR policies,
the coverage includes recruitment, training, compensation, performance
appraisal, environmental and safety concerns, ethics and social
responsibility, and special issues. Throughout the book, Human
Resources Management in the Hospitality Industry focuses on the unique
HR dilemmas you face in the hospitality industry.
Sustainability in the Hospitality Industry - Philip Sloan 2016-10-26
Written by Philip Sloan, Willy Legrand, and Joseph S. Chen.
Environment and Tourism - Andrew Holden 2000
For many people, holidays are an increasingly central feature of
contemporary western society. The tourism industry has expanded
rapidly since 1950, but this book poses the significant question of
consequent environmental impacts: are environments being benefited or
damaged, by the tourist who visit them? A well-balanced introductory
text, this topical book on the relationships between tourism, society and
the environment, examines 'tourism' and 'environment' in detail, and
sustainability-in-the-hospitality-industry-2nd-ed-principles-of-sustainable-operations

gives a historical overview of the growth of the tourism industry. It
discusses how the tourism industry markets physical and cultural
environments to be consumed by the tourist, and the consequences of
the tourism they then attract. It explores: * how the economics of tourism
can be adopted in a positive way to aid conservation * whether the
concept of sustainability can be applied to tourism * provides a critique
of the 'new' forms of tourism, that have developed in recent years. An
extensive range of international case studies from both the developed
and developing world are used to illustrate the theoretical ideas
presented, and to aid the student, it includes end of chapter summaries,
further reading guides and boxed vignettes focusing on contemporary
environmental issues and debates.
Resorts - Robert Christie Mill 2008
This updated second edition of ""Resorts: Management and Operation""
addresses the expansion of the resort industry and provides practical,
need-to-know information on the development and management of all
aspects of these properties, which include ski areas, gaming properties,
cruise ships, and spas.
Journal of Hospitality & Tourism Education - 2008
A Profile of the Hospitality Industry, Second Edition - Betsy Bender
Stringam 2020-08-04
This book tells the history, organizational structure, and management
strategies of the hospitality industry. The hospitality industry is a unique
and diverse industry. This book tells the history, organizational structure,
and management strategies of the hospitality industry. Traditionally an
entrepreneurial business, the hospitality industry today includes
organizations ranging from small independent cafes and inns to large
multinational corporations. The author highlights key hotel, restaurant,
and casino companies, and explains the concepts of franchising,
consortia, and management contracts. The book divulges how the
hospitality product is different from other industries: part service and
part product, produced and consumed simultaneously, and the role of the
customer as part of the service process. The book explains how
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perishable inventory and labor intensity affect hotels, restaurants, and
casinos. The author also reviews policies that promote or restrict tourism
and travel, guest and employee safety, labor regulations, food safety
laws, and requirements for accommodations for customers with
disabilities. This text explains key strategic management decisions of the
hospitality industry. The author projects how global expansion and
sustainability efforts are shaping the industry, but also warns of the
ongoing threats of pandemics and terrorism to travel.
Tourism Destination Management - Manuel Rodríguez-Díaz
2019-09-18
This book collected studies focused on the management of tourist
destinations. Destinations are complex and adaptive systems, where the
different elements that make them up have to be oriented towards
achieving a common objective that improves the competitiveness of the
destination. Five main lines of research on tourist destinations can be
established: 1) the management, planning, and marketing of
destinations, with special attention to the tourism supply chain,
communication, and integral management; 2) the sustainability of
resources and capabilities; 3) the renewal of destinations in order to
update their offer and main resources to maintain competitiveness; 4)
online reputation and communication through social media in order to
create and enhance a strong brand image and customer loyalty; and 5)
the application of new technologies in order to develop smart
destinations. The book is made up of five research studies that focus on
analyzing the transition towards a more circular tourist activity in hotels,
image as a competitive factor of destinations, the value of cultural
creativity, the coherence of online reputation, and the relationship
between hotel prices and online reputation in different tourist
destinations.
Ecotourism - David A. Fennell 2004-03-01
Using a wealth of international case studies and photos, Ecotourism: An
Introduction provides an accessible and comprehensive introduction to
the key foundations, concepts and issues related to Ecotourism, the
fasted growing segment of the global tourism industry. Among the topics
sustainability-in-the-hospitality-industry-2nd-ed-principles-of-sustainable-operations

covered are: * the foundations of ecotourism * tourism and ecotourism
policy * the economics, marketing and management of ecotourism * the
social and ecological impacts of tourism * ecotourism and development *
the role of ethics in ecotourism The book includes case studies from
Scotland, Austria, the USA, Canada, Mexico and Australia.
Sustainable Tourism - Rob Harris 2012-05-16
Sustainable Tourism is vital reading for anyone seeking to understand
the complexities associated with sustainable tourism development, and
how government and industry have responded to the challenges the
concept poses. The major areas addressed in this edited volume are: *
perspectives and issues associated with the concept of sustainable
tourism development * accreditation, education and interpretation,
including specific examples such as Green Globe 21, the European Blue
Flag Campaign and the WWF's PAN Parks Programme * sustainable
tourism case studies of tourist destination regions, natural areas and
tourism enterprises drawn from Africa, Australia, the South Pacific,
North America, South-east Asia and the Caribbean An impressive
international editorial team has combined to present in this text not only
a variety of perspectives on sustainable tourism development, but also
significant insights into barriers, challenges and current industry and
government responses to it in various parts of the globe. 'Sustainable
Tourism' will be a welcome addition to the libraries of tourism industry
professionals, individuals involved in the management of natural areas;
tourism policy makers; tourism academics; and students with an interest
in the future sustainability of tourism and the industry that supports it.
Journal of Hospitality and Tourism Management - 2002
The Routledge Companion to International Hospitality Management Marco A. Gardini 2020-11-09
The hospitality sector is facing increasing competition and complexity
over recent decades in its development towards a global industry. The
strategic response to this is still that hospitality companies try to grow
outside their traditional territories and domestic markets, while the
expansion patterns and M&A activities of international hotel and
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restaurant chains reflect this phenomenon. Yet, interestingly, the
strategies, concepts, and methods of internationalization as well as the
managerial and organizational challenges and impacts of globalizing the
hospitality business are under-researched in this industry. While the
mainstream research on international management offers an abundance
of information and knowledge on topics, players, trends, concepts,
frameworks, or methodologies, its ability to produce viable insights for
the hospitality industry is limited, as the mainstream research is taking
place outside of the service sector. Specific research directions and
related cases like the international dimensions of strategy, organization,
marketing, sales, staffing, control, culture, and others to the hospitality
industry are rarely identifiable so far. The core rationale of this book is
therefore to present newest insights from research and industry in the
field of international hospitality, drawing together recent scientific
knowledge and state-of-the-art expertise to suggest directions for future
work. It is designed to raise awareness on the international factors
influencing the strategy and performance of hospitality organizations,
while analyzing and discussing the present and future challenges for
hospitality firms going or being international. This book will provide a
comprehensive overview and deeper understanding of trends and issues
to researchers, practitioners, and students by showing how to master
current and future challenges when entering and competing in the global
hospitality industry.
Institutional Theory in Tourism and Hospitality - Anna Earl
2021-04-23
Institutions are fundamental aspects in driving tourism and hospitality
globally. They are the socio-economic ‘rules of the game’ that serve to
shape and constrain human and organisational interactions. This book is
the first of its kind to provide a comprehensive overview of institutional
theory in a tourism and hospitality context. The complexity and multiple
scaled nature of the institutional environment plays a crucial role in the
development and formation of tourism destinations, attractions,
organisations, and businesses, as well as influencing the activities of
individuals. Institutional theory therefore provides a means to
sustainability-in-the-hospitality-industry-2nd-ed-principles-of-sustainable-operations

understand the complexity and processes of change at different scales of
analysis and provides insights into the organisational and political basis
of tourism policy development and implementation. Chapters introduce
and expand on institutional analysis in tourism and hospitality,
institutional theory in the social sciences, methodological issues, and
future directions in institutional analysis in tourism and hospitality,
making use of case studies throughout. This book will appeal to students
of Tourism, Hospitality, Leisure and Events, as well as other social
science disciplines. Providing a comprehensive overview of and guide to
the application of institutional theory, this book will serve as a
comprehensive reference to institutional theory in a tourism and
hospitality setting for years to come.
The Routledge Handbook of Sustainable Food and Gastronomy - Philip
Sloan 2015-06-12
The issues surrounding the provision, preparation and development of
food products is fundamental to every human being on the planet. Given
the scarcity of agricultural land, environmental pollution, climate change
and the exponential growth of the world’s population where starvation
and obesity are both widespread it is little wonder that exploring the
frontiers of food is now a major focus for researchers and practitioners.
This timely Handbook provides a systematic guide to the current state of
knowledge on sustainable food. It begins by analyzing the historical
development surrounding food production and consumption, then moves
on to discuss the current food crisis and challenges as well as the
impacts linked to modern agriculture and food security. Finally, it
concludes with a section that examines emerging sustainable food trends
and movements in addition to an analysis of current food science
innovations. Developed from specifically commissioned original
contributions the Handbook’s inherent multidisciplinary approach paves
the way for deeper understanding of all aspects linked to the evolution of
food in society, including insights into local food, food and tourism,
organic food, indigenous and traditional food, sustainable restaurant
practices, consumption patterns and sourcing. This book is essential
reading for students, researches and academics interested in the
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possibilities of sustainable forms of gastronomy and gastronomy’s
contribution to sustainable development. The title includes a foreword
written by Roberto Flore, Head Chef at the Nordic Food Lab,
Copenhagen, Denmark.
Tourism Review International - 2005
Counting the Cost of COVID-19 on the Global Tourism Industry - Godwell
Nhamo 2020-09-19
This book profiles preliminary findings on the impact of COVID-19 on the
travel, tourism and hospitality sector. Starting with a narrative relating
COVID-19 to the global development agendas, the book proceeds with a
focus on global tourism value chains and linkages between COVID-19
and the Sustainable Development Goals (SDGs). Other perspectives
addressed in separate chapters include impacts of COVID-19 on various
industries within the global tourism value chain including aviation,
airports, cruise ships, car rentals as well as ride and share car services,
hotels, restaurants, sporting, pilgrimage and religious tourism, gaming
and entertainment, and the stock market. The book also includes
chapters on corporate, philanthropic and public donations, as well as
tourism economic stimulus packages. It then concludes with a chapter
focusing on building back a better tourism sector post-COVID-19 that
strongly draws from the Sendai Framework on Disaster Risk Reduction
(2015-2030) and the disaster cycle. To this end, this book is suitable as a
read for several professionals in disciplines such as tourism and
hospitality studies, economics, sustainable development, development
studies, environmental sciences, geography, politics, planning and public
health.
Sustainability in the Hospitality Industry 2nd Ed - Willy Legrand
2013-02-11
Sustainability is one of the single most important global issues facing the
world. A clear understanding of the issues surrounding climate change,
global warming, air and water pollution, ozone depletion, deforestation,
the loss of biodiversity and global poverty is essential for every future
manager in the hospitality industry. Present and future hospitality
sustainability-in-the-hospitality-industry-2nd-ed-principles-of-sustainable-operations

executives need to know how sustainable management systems can be
integrated into their businesses while maintaining and hopefully
improving the bottom line. Sustainability in the Hospitality Industry,
second edition, is the only book available to introduce the students to
economic, environmental and social sustainable issues specifically facing
the industry as well as exploring ideas, solutions, and strategies of how
to manage operations in a sustainable way. Since the first edition of this
book there have been many important developments in this field and this
second edition has been updated in the following ways: updated content
to reflect recent issues and trends including hotel energy solutions and
green hotel design two new chapters on 'Sustainable Food' and 'Social
Entrepreneurship and Social Value' updated international case studies
throughout to explore key issues and show real life operational responses
to sustainability within the hospitality industry. New case studies on
growth hotel development markets, Asia and the Middle East new
practical exercises throughout to apply your knowledge to real-life
sustainability scenarios. This accessible and comprehensive account of
Sustainability in the Hospitality Industry is essential reading for all
students and future managers.
Sustainable Hospitality and Tourism as Motors for Development - Willy
Legrand 2012-09-10
It is now widely agreed that the climate is changing, global resources are
diminishing and biodiversity is suffering. Developing countries – many of
them considered by the World Tourism Organization to be 'Top Emerging
Tourism Destinations' (UNWTO, 2009) – are already suffering the full
frontal effect of environmental degradation. The challenge for developing
countries is a triple-edged sword, how can economic prosperity be
achieved without the perpetual depletion of nature’s reserves, the
destruction of rural habitat and the dislocation of traditional societies?
Many emerging nations are looking increasingly to the tourism industry
as the motor for economic development, with hospitality businesses at
the forefront. This book uses twenty-five case studies to demonstrate
how it is possible to create income and stimulate regional socio-economic
development by using sustainable hospitality and tourism attractions.
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These case studies focus on issues such as the protection of indigenous
cultures as a source of touristic curiosity; the preservation of the
environment and the protection of endangered species – such as the
plight of turtles in Sri Lanka or butterflies in Costa Rica to encourage
tourism. Some cases cover government supported projects, for example,
the green parks venture and regional tourism development in the
Philippines, an archaeological park initiative in Honduras and the
diversity of nature tourism in St. Vincent. Sustainable Hospitality and
Tourism as Motors for Development is designed to give students,
academics and practitioners a guide for best practices of sustainable
hospitality operations in developing countries. Based on case studies, it
provides a road map of how to achieve the goals of sustainability giving
benchmark examples. The book not only taps into a contemporary
business subject, but aims to provide readers with a better
understanding of how sustainable theories can be put into practice in
hospitality and tourism industries in developing countries.
Purchasing - Andrew H. Feinstein 2017-04-03
Purchasing: Selection and Procurement for the Hospitality Industry, 9th
Edition is a learning-centered text that includes several pedagogical
enhancements to help students quickly acquire and retain important
information. It is written for those who will be involved with some phase
of purchasing throughout their hospitality careers. This text covers
product information as well as management of the purchasing function,
and how this relates to a successful operation. It also acts as a
comprehensive reference guide to the selection and procurement
functions within the hospitality industry. Purchasing: Selection and
Procurement for the Hospitality Industry is the comprehensive and up-todate hospitality purchasing text available today.
Sustainability in the Hospitality Industry - Joseph Chen 2010-05-04
A clear understanding of the issues surrounding climate change, global
warming, air and water pollution, ozone depletion, deforestation, the loss
of biodiversity and global poverty is essential for every manager in the
hospitality industry. Present and future hospitality executives need to
know how sustainable management systems can be integrated into their
sustainability-in-the-hospitality-industry-2nd-ed-principles-of-sustainable-operations

businesses while maintaining and hopefully improving the bottom line.
Sustainability in the Hospitality Industry explores innovative ways to
tackle the ever increasing costs of energy and water as well as the moral,
ethical, social and political arguments for taking action. This book uses
case studies throughout to explore the following key issues: * how can
hospitality properties and equipment be designed to use less resources?
* what are the benefits of using more sustainable food and beverage
sources? * how can environmental impacts be reduced and profitability
increased? * how can properties integrate sustainability management
systems and stay one step ahead of the competition? * how can the
reputation of a hospitality operation be improved to attract investment
by incorporating responsible marketing and corporate social
responsibility policies? Sustainability in the Hospitality Industry contains
stimulating new ideas, solutions, and strategies essential to every
student and professional in the hospitality industry. Philip Sloan, Willy
LeGrand both of Department of Hospitality Management, International
University of Applied Sciences Bad Honnef, Bonn, Germany Joseph S.
Chen Department of Recreation, Park and Tourism Studies, Indiana
University, Bloomington, USA
Housekeeping Management - Matt A. Casado 2011-10-04
The second edition of Housekeeping Management is written from a
management perspective of the executive housekeeper in the lodging
industry. The overarching concept of the text spotlights three major
areas of expertise required for the success of lodging professionals:
management of resources, administration of assets, and knowledge of
technical operations. The text explores the role of the housekeeping
department in hotel/lodging operations, and focuses mainly on the
effective communication between the housekeeping, front office, and
engineering and maintenance staff. This edition will have the same focus
on the management- and administration-based philosophy from the 1st
Edition, but with a stronger focus on the engineering aspects of
housekeeping. The book will also incorporate new concepts of energy
conservation and risk management to address the latest sustainability
and security trends in the industry, as well as updated information on
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guestroom technology.
Strategic Management for Tourism, Hospitality and Events - Nigel Evans
2015-01-30
Strategic Management for Tourism, Hospitality and Events is the musthave text for students approaching this subject for the first time. It
introduces students to fundamental strategic management principles in a
Tourism, Hospitality and Events context and brings theory to life by
integrating a host of industry-based case studies and examples
throughout. Among the new features and topics included in this edition
are: Extended coverage to Hospitality and Events to reflect the
increasing need and importance of a combined sector approach to
strategy New international Tourism, Hospitality and Events case studies
from both SME’s and large-scale businesses are integrated throughout to
show applications of strategic management theory, such as objectives,
products and markets and strategic implementation. Longer combined
sector case studies are also included at the end of the book for seminar
work. New content on emerging strategic issues affecting the tourism
,hospitality and events industries, such as innovation, employment,
culture and sustainability Web Support for tutors and students providing
explanation and guidelines for instructors on how to use the textbook
and case studies, additional exercises, case studies and video links for
students. This book is written in an accessible and engaging style and
structured logically with useful features throughout to aid students’
learning and understanding. This book is an essential resource to
Tourism, Hospitality and Events students.
Managing Sustainable Tourism - David L. Edgell Sr 2019-12-05
Managing Sustainable Tourism tackles the tough issues within the
tourism industry, such as impacts on the natural and built environment
and concerns for the history, heritage, and culture of local communities
to provide answers that produce positive and quality economic growth
for the tourism industry. It offers practical policies and plans for
fostering harmonious relationships among local communities, the private
sector, not-for-profit organizations academic institutions, and
governments at all levels, as well as developing management practices
sustainability-in-the-hospitality-industry-2nd-ed-principles-of-sustainable-operations

and philosophies for the protection of natural, built, and cultural
environments while reinforcing positive and orderly economic growth. It
also confronts and explains the challenges on the tourism industry with
respect to overtourism, climate change and global warming. Since the
second edition, there have been many important developments in the
field of sustainable tourism, and this third edition presents updated
research and information in the following ways: Updated content to
reflect issues and trends, including new directions in sustainable tourism
development; New and updated international case studies of successes
and failures to reflect current challenges and practices; A partial history
of sustainable tourism from ancient times to the present; New concepts
in sustainable tourism practices such as overtourism and undertourism;
Transformative leadership and policies and their impact on sustainable
tourism development. This volume provides a wealth of information and
guidance on managing sustainable tourism and it will be invaluable to
educators, students, developers, entrepreneurs, strategic planners and
policymakers.
Managerial Accounting for the Hospitality Industry, 2nd Edition - Lea R.
Dopson 2016-11-16
Following a successful debut edition, this new Second Edition of
Managerial Accounting for the Hospitality Industry builds on its
strengths of clear organization and the ease with which students work
through it. This new edition includes more basic math support for
students and a more developed inclusion of ethical considerations and
global changes both in accounting systems and in the hospitality
industry.
Sustainability in the Hospitality Industry - Willy Legrand 2022-07-29
This foundational textbook investigates the economic, environmental and
social sustainability issues facing the hospitality industry today, and
explores ideas, solutions and strategies of how to manage operations in a
sustainable way. This updated fourth edition features new content
including: Research on nature-based solutions and zero-carbon
approaches in facilities, technologies for energy, water and waste
management, changes in consumer behaviour, and environmental and
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social impacts of food production A new chapter on employees, diversity,
inclusion and well-being in the industry A new chapter on the challenges
of operating in the Global South More than 100 international industry
case studies and focused info boxes New practical exercises, discussion
questions and research project ideas based on real-life sustainability
scenarios Accessible and comprehensive, this book is essential reading
for all students as well as current and future managers in the hospitality
industry.
European Journal of Tourism Research - 2018-10-29
The European Journal of Tourism Research is an academic journal in the
field of tourism, published by Varna University of Management, Bulgaria.
Its aim is to provide a platform for discussion of theoretical and empirical
problems in tourism. Publications from all fields, connected with tourism
such as tourism management, tourism marketing, sociology, psychology,
tourism geography, political sciences, mathematics, tourism statistics,
tourism anthropology, culture, information technologies in tourism and
others are invited. The journal is open to all researchers. Young
researchers and authors from Central and Eastern Europe are
encouraged to submit their contributions. Regular Articles in the
European Journal of Tourism Research should normally be between 4
000 and 20 000 words. Major research articles of between 10 000 and 20
000 are highly welcome. Longer or shorter papers will also be
considered. The journal publishes also Research Notes of 1 500 – 2 000
words. Submitted papers must combine theoretical concepts with
practical applications or empirical testing. The European Journal of
Tourism Research includes also the following sections: Book Reviews,
announcements for Conferences and Seminars, abstracts of successfully
defended Doctoral Dissertations in Tourism, case studies of Tourism Best
Practices. The European Journal of Tourism Research is published in
three Volumes per year. The full text of the European Journal of Tourism
Research is available in the following databases: EBSCO Hospitality and
Tourism CompleteCABI Leisure, Recreation and TourismProQuest
Research Library Individual articles can be rented via journal's page at

sustainability-in-the-hospitality-industry-2nd-ed-principles-of-sustainable-operations

DeepDyve. The journal is indexed in Scopus and Thomson Reuters'
Emerging Sources Citation Index. The editorial team welcomes your
submissions to the European Journal of Tourism Research.
Sustainable Event Management - Meegan Lesley Jones 2017-12-06
Across the world each year events of every shape and size are held: from
community events, school fairs and local business functions through to
the world’s largest festivals, music events, conferences and sporting
events. As well as causing celebration and giving voice to issues, these
public parties use up resources, send out emissions and generate
mountains of waste. Events also have the power to show sustainability in
action and every sustainably produced event can inspire and motivate
others to action. Written by a leader in event sustainability management,
this book is a practical, step-by-step guide taking readers through the
key aspects of how to identify, evaluate and manage event sustainability
issues and impacts and to use the event for good – it's for events of any
style and scale, anywhere in the world. Now in its third edition, this is
the indispensable one-stop guide for event professionals and event
management students who want to adjust their thinking and planning
decisions towards sustainability, and who need a powerful, easy-to-use
collection of tools to deliver events sustainably.
Sustainable Tourism Contracts - Sara Landini 2021
This book addresses the various sustainability issues that the tourism
industry has faced over time like the trend from over-tourism to undertourism or from tourism in increasingly distant destinations to a new
local tourism with new needs. It also highlights how contracts, both
between businesses and those with consumers, can represent tools for
the financial, ecological and social sustainability of the tourism industry.
Food Wars - Tim Lang 2004
This is an analysis of the impact of globalization on diet and health which
shows how the global food economy contributes to ill health and greater
inequality. It argues for an alternative approach providing wholesome
food and a healthy environment.
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